J-schools  in  crisis 

State funding  slashed  as  enrollment  surges.  What’s  next? 
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The  return  on  investment  -  both 
money  and  time  -  has  been 
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-JOHN  GREENMAN,  President  &  Publisher, 
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To  download  a  PDF  version  of  this  catalog  and 
for  the  latest  updates  on  API  seminars,  please 
visit  our  Web  site  at: 


www.americanpressinstitute.org/seminars 


Make  this  the  year  you  invest  in  your  leaders. 


American 

Press 

Institute 


THE  LEADERSHIP  PLACE 
www.americanpressinstitute.org 

11690  Sunrise  Valley  Drive 
Reston,  VA  20191-1498 
703-620-3611 


I 


LETTERS 


mm  IS  A  600D.  SLOW  THIN6  WE'RE  BETTING  IT'S  ILLEGAL 


1  FOUND  IT  IRONIC  THAT  IN  THE  SAME 

issue  that  featured  “Sunday  Punch: 
Sections  evolve  to  lure  busy  readers” 
(Aug.  25,  p.  10)  there  was  an  item  about 
the  St.  Petersburg  Times  changing  a 
couple  of  comics  in  an  effort  to  attract 
younger  readers.  Did  anybody  happen 
to  notice  the  comics  they  were  replacing? 
“Gasoline  Alley”  and  “Snufiy  Smith”? 

The  former  comic’s  creator,  Frank  O. 

King,  died  in  1969  and  Billy  DeBeck, 
who  started  “Snufiy  Smith,”  passed  away 
in  1942.  The  Times  may  be  a-changin’, 
but  like  most  new'spapers  when  it  comes 
to  replacing  comics  it  is  at  a  snail’s  pace. 

If  comics  are  the  first  thing  that  brings  a 
young  reader  into  the  fold,  why  are  they 
often  the  last  thing  an  editor  will  change? 

DAN  DALTON 
Redlands,  Calif. 

ATTACK  OF  THE  SPLEEN-VENTERS 

1  DON’T  KNOW  John  Duvivier, 

writer  of  the  lead  letter  in  your  Aug. 
25  issue.  And  I  don’t  know  Michael 
Tomasky,  the  Harvard  fellow  Duvivier 
dismisses  as  “a  tendentious  and  highly 
polemical  leftist.”  So  it  may  be  that 
Duvivier  is  entirely  correct  —  but  since 
his  letter  purports  to  be  a  critique  of 
Tomasky’s  research,  not  of  Tomasky’s 
politics  or  prose  style,  I  fail  to  see  the 
relevance.  Engaging  in  ad  hominem 
attacks  may  satisfy  Duvivier’s  need  for 
spleen-venting,  but  it  doesn’t  qualify  as 
a  learned,  careful  or  objective  critique. 
Indeed,  it’s  odious. 

ANDY  ZIPSER 
Washington,  D.C. 


As  FORMER  Director  of  Media 
Relations  and  Communications 
for  Little  League  Baseball,  I  was 
appalled  to  see  that  some  sports  books 
(online  or  otherwise)  are  taking  bets 
on  the  Little  League  World  Series 
(“Opinion,”  Aug.  25,  p.  20).  If  the  media 
is  ignoring  this  “action,”  then  I  say, 

“Thank  God.” 

DENNY  SULLIVAN 

Williamsport,  Pa. 

CALL  IT ‘MAGNA  CARTE-BLANCHE' 

The  powers  President  Bush 

claims  when  he  declares  someone 
to  be  an  “enemy  combatant”  and 
therefore  to  be  detained  indefinitely 
without  any  legal  redress  or  judicial 
review  (“Getting  it  Right,”  Aug.  25,  p.  26) 
have  not  been  legal  in  our  Anglo-Ameri¬ 
can  legal  history  since  the  Petition  of 
Right  in  1628  was  presented  to  Charles  1. 
This,  along  with  the  Magna  Carta  of  1215 
and  the  subsequent  Declaration  of  Rights 
of  1689,  form  the  cornerstones  of  our 
judicial  system. 

DANIEL  COOK 
Alpine,  N.Y. 

Correction 

In  1999,  The  Dallas  Morning  News’  TV 
section  was  changed  from  an  8x10 
quarterfold  to  a  10x13  tab,  making  it 
bigger;  it  was  reported  in  our  cover feature 
last  issue  that  the  section  had  shrunk.  Its 
type  size  stayed  the  same  during  the 
changeover,  and  its  grids  do  not  use  boxes. 
Rick  Holter  is  the  Morning  News’  arts 
editor. 


- -  50  YEARS  AGO  - — 

NEWSPAPERDOM®  FROM  EDITOR  &  PUBLISHER 
SEPTEMBERS,  195.3:  boast  that  the  Communists  now  York  Central  System  were  given  a 


Newspapers  across  the  country 
were  urged  this  week  by  the 
Advertising  Council  to  step  up 
their  appeals  tor  volunteer  sky- 
watchers,  following  the  Kremlin's 
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possess  the  H-Bomb.  new  handbook  titled.  “How  to 

Meet  the  Press.”  The  book  con- 
In  order  for  its  employees  to  deal  tained  such  handy  tips  as,  “You 
with  reporters  and  photogra-  can't  hide  accidents.”  and  “You 
phers,  railroad  men  with  the  New  can't  buy  stories  with  cocktails.” 
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THIS  WEEK  ON  THE  WEB 

Exclusively  on  editorandpublisher.com ... 
Columnist  Steve  Outing  says  spam  and  viruses 
threaten  to  squash  e-mail  publishing.  His 
solution?  RSS  feeds,  a  hot  syndication  technology 
popularized  by  bloggers  (“Stop  the  Presses.” 

Aug.  27). ...  Following  the  lead  of  the  Pentagon, 
an  Israeli  newspaper  created  its  own  deck  of 
playing  cards,  this  one  featuring  Palestinian 
militants  (“Headlines.”  Sept.  4). ...  PowerOne 
Media  gets  bigger,  buying  one  firm  and  merging 
with  another  (“Headlines,”  Sept.  4). ...  Find  out 
what  topic  caused  some  newspapers  to  drop 
“Doonesbury”  on  Sept.  7  in  Dave  Astor's  “Syndi¬ 
cate  World”  (Sept.  4). ...  And.  as  always,  a 
new  Photo  of  the  Week  and  E&P  Online  Poll. 
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A  former 

Rochester  (N.Y.) 
Democrat  artd 
Chronicle  reporter 
filed  a  $5  million 
lawsuit  against 
the  Gannett  paper 
last  week,  claiming 
editors  spiked  her 
investigation  into  the 
Monroe  County  Dis¬ 
trict  Attorney's  office 
after  District  Attorney 
Howard  Relin  com¬ 
plained  to  them  that 
the  reporter  behaved 
unprofessionally. 

Michele  Locastro 
Rivoli,  who  worked  at 
the  D&C  from  1996 
to  September  2002, 
charges  in  her  lawsuit 
in  federal  court  that 
editors  told  her  they 
were  making  a  “busi¬ 
ness  decision”  by 
ordering  her  to  stop 
writing  about  felony 
cases  that  were 
dismissed  because 
the  district  attorney’s 
office  had  not  acted 
on  them  in  a  timely 
manner.  The  suit  also 
indicates  she  taped 
conversations  with 
co-workers,  and  was 
told  to  stop  by  man¬ 
agers.  Rivoli,  who 
could  not  be  reached. 


Knight  Ridder  lowered  its  third-quarter  earnings 
estimate,  citing  in  part  a  3.4%  decline  in  July  retail 
spending  and  lack  of  revenue  pickup.  Edward  J. 
Atorino,  publishing  analyst  with  Blaylock  &  Part¬ 
ners,  said  other  newspaper  companies  seem  to  be 
priming  investors  for  a  less-than-stellar  third  quar¬ 
ter.  With  August  looking  barely  better  than  July, 
Atorino  said,  “It’s  all  a  bet  on  September.” 

Overlaying  the  short-term  ad  spending  softness  is 
the  ongoing  struggle  facing  the  department  store  cat¬ 
egory.  May  Department  Stores  said  in  the  second 
quarter  it  would  close  32  underperforming  Lord  & 
Taylor  outlets.  Dillard’s  Inc.  has  been  pulling  back  its 
newspaper  spending.  And  papers  are  feeling  the 
absence  of  advertising  from  hundreds  of  Kmart 
stores  that  have  closed  in  the  past  year. 

Labor  Day  weekend,  however,  is  widely  considered 
a  key  indicator  for  consumer  spending  for  the  rest 
of  the  year,  and  the  apparent  strong  showing  this 
year  could  translate  into  a  robust  Christmas  shop¬ 
ping  season.  Recent  surveys  showed  surprisingly 
strong  consumer  demand  for  non-essentials  such  as 
fiimiture. 

Retailers  are  likely  to  stick  to  the  conservative 
ad-spending  plans 
they’ve  set  months 


Retail  sales  jumped  last  month,  but 
newspapers  gained  little.  Now, 
It’s  all  a  bet  on  September." 


BY  LUCIA  MOSES 

August  was  a  good  month  for  a  lot  of 
retailers,  with  several  reporting  better-than- 
expected  sales  of  back-to-school  and  house¬ 
hold  items.  But  newspapers  aren’t  all  sharing  the 
bounty.  Publicly  traded  newspaper  companies  won’t 
begin  reporting  their  August  ad  linage  for  another 
week  or  so,  but  industry  watchers  say  last  month 
appeared  to  be  weaker  than  hoped.  “July  and  August 
were  the  two  worst  retail  months  so  far  this  year,” 
said  Linda  Greiwe,  vice  president  of  advertising  for 
The  Arizona  Republic  in  Phoenix.  “What  happened 
was.  May  and  June  were  so  soft,  [retailers]  had 
already  decided  what  kind  of  cuts  they  would  make.” 

“Just  because  it  was  a  good  month  for  retailers 
doesn’t  mean  it  was  a  good  month  for  newspapers,” 
said  Dick  Mitchell,  senior  vice  president/retail 
manager  for  Landon  Media  Group  Inc.  “Retailers  are 
carefully  analyzing  the  ZIP  codes  they’re  buying 
and  sometimes  cutting  them  back  in  a  quest  to  not 
have  any  wasted  circulation.  It 
seems  to  be  more  pronounced 
than  it  was  in  the  past.” 


4  EDITOR& PUBLISHER  SEPTEMBER  8,  2003 


www.editoranclpublisher.com 


O^t  fcvsoh  wdIk'mA 

is 


%■ 

■  ■<€ 


Millions  or  people  walking 
is  a  s-tep  "towav-d  keeping 
Keal'tKdave  a-f-fovdable- 


sas! 


The  illness  and  chronic  disease  resulting  from  inactive  lifestyles  cost  as  much 
as  $77  billion  a  year  to  treat. That’s  why  Blue  Cross  and  Blue  Shield  Plans 
across  the  nation  are  launching  WalkingWorks^^,  an  unprecedented  effort 
to  work  with  employers  to  help  Americans  add  physical  activity  to  their  daily 

routines.  It’s  one  of  the  many  ways  we’re  doing  our  part  to  control  rising  .  . 

healthcare  costs.  For  more  information,  visit  our  web  site  at  www.bcbs.com. 


BlueCross  BlueShield 


Healthcare.  Affordable.  Now. 


An  Association  of  Independent 
Blue  Cross  and  Blue  Shield  Plans 
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is  seeking  compensa¬ 
tory  and  punitive 
damages  because 
the  paper  ruined  her 
reputation,  the  law¬ 
suit  stated.  Thomas 
Flynn,  the  D&C's  vice 
president  of  commu¬ 
nications,  did  not 
return  a  phone  call 
for  comment. 

—  MARK  FITZGERALD 

COURT  HALTS 
NEW  FCC  RULES 

Last  week’s  feder¬ 
al  appeals  court 
decision  to  temporari¬ 
ly  block  the  FCC 
from  relaxing  media 
ownership  rules  will 
further  discourage 
cross-ownership- 
minded  companies 
that  already  were 
taking  a  wait-and-see 
approach.  “I  would 
think  companies 
would  certainly  think 
twice  about  doing 
something,”  said 
Kevin  M.  Lavalla, 
managing  director  at 
the  Jordan,  Edmiston 
Group  Inc.  invest¬ 
ment  bank. 

The  decision  by 
the  three-judge  U.S. 
Court  of  Appeals  for 
the  Third  Circuit  rein¬ 
states  the  old  rules 
until  the  case  against 
the  FCC  is  resolved. 
That  could  take  at 
least  three  months, 
estimated  investment 
banker  Thomas  J. 
Buono,  chairman 
and  CEO  of  BIAfn. 

—  LUCIA  MOSES 

ANEWRRANO 

STATEMENT 

The  Newspaper 
Association  of 
America's  Display 

r-\  U. 


in  advance,  although  ROP  advertisers  have  more 
flexibility  to  increase  schedules  than  do  preprint 
users.  “Back-to-school  sales  were  better  than  they 
anticipated,  and  if  that  continues,  I  think  youll  see 


them  start  to  free  up  some  dollars,”  Greiwe  said.  And 
hope  abounds  that  the  current  pickup  in  consumer 
spending  could  boost  retailers’  spending  levels  for 
next  year.  H 


Paper  challenges  closed  Enron  hearings 

Houston:  we  have  a  problem 


BY  MARK 
FITZGERALD 

U.S.  APPEALS 
court  panel 
could  rule  as 
early  as  this  week  on 
the  Houston  Chronicles 
motion  that  they  order 
the  judge  overseeing 
the  criminal 
cases  against 
three  Enron 
executives  to 
stop  holding 
closed  hearings 
and  to  unseal 
the  transcripts 
of  three  ses¬ 
sions  he  has  already 
held  in  chambers. 

Chronicle  attorney 
Bill  Ogden  told  E^P 
Thursday  it  was  a  good 
sign  that  the  three 
judges  on  the  Fifth 
U.S.  Circuit  Court  of 
Appeals  panel  ordered 
all  responses  to  the 
newspaper’s  motion  to 
be  sent  to  their  separate 
offices  in  Houston  and 
Shreveport,  La.  The 
judges  also  invited,  but 
did  not  require,  U.S. 
District  Court  Judge 
Kenneth  Hoyt  to  ex¬ 
plain  why  he  has  held 
closed  hearings  in  the 
criminal  cases  involving 
Enron’s  former  CFO 
Andrew  Fastow,  its 
former  Treasurer  Ben 
Glisan  Jr.  and  former 
financial  executive  Dan 
Boyle.  “That  indicates 
to  me  they  are  taking  it 
seriously,  and  they  will 
take  the  next  step 


somewhat  expeditious- 
ly,”  Ogden  said. 

Judge  Hoyt  so 
far  hasn’t  taken  the 
Chronicle  seriously, 
Ogden  said.  When  Hoyt 
first  closed  an  Enron 
hearing,  on  July  28,  the 
Chronicle  demanded  a 


hearing  on  its  motion 
that  the  transcript  be 
released.  Hoyt  set  a 
date  nearly  a  month 
later,  and  after  he 
concluded  the  hearing 
with  the  Chronicle 
on  Aug.  26,  he  conduct¬ 
ed  two  more  closed- 
door  sessions  with  the 
Enron  prosecution  and 
defense  teams  the  same 
day.  “It  was  very  clear 
that  he  wasn’t  paying 
any  attention  to  our 
motion,  didn’t  regard  it 
as  matter  of  conse¬ 
quence,  and  was  going 
to  continue  to  close  the 
court,”  Ogden  said. 

The  Federal  prosecu¬ 
tors  in  the  Enron  case 
have  said  they  do  not 
oppose  the  Chronicle's 
motion  to  unseal  tran¬ 
scripts  and  open  the 
sessions.  “We’re  waiting 
to  see  if  they  go  the  next 
step  and  support  us,” 
Ogden  said.  “I  think 


they’re  generally  sup¬ 
portive  of  access  to 
open  court.” 

Judge  Hoyt  has 
suggested  only  routine 
matters  such  as  sched¬ 
uling  court  sessions  and 
discovery  deadlines  are 
discussed  in  the  closed 


hearings.  When  he  was 
asked  for  an  explana¬ 
tion,  Ogden  said  of  the 
judge,  “He  was  overly 
circuitous  and  overly 


ambiguous  about  what 
exactly  is  going  on.” 

Hoyt  gave  this  expla¬ 
nation  at  the  Aug.  26 
motion  hearing:  “There 
are  matters  that  do  not 
need  to  be  discussed  in 
public  in  ways  that  em¬ 
barrasses  or  humiliates 
the  govern¬ 
ment  or  the 
defense  and 
particularly 
the  court.” 
Ogden  pointed 
out  that  Jeff 
Cohen,  the 
Chronicle's 
editor,  had  responded 
in  the  paper  that 
“‘there’s  no  embarrass¬ 
ment  exception  to  the 
First  Amendment.”  II 


A  new  Power  at 
online  job  boards 

And  more  consolidation  is  likely 

BY  LUCIA  MOSES 

As  NEWSPAPERS  STRUGGLE  TO  RECOVER 

from  double-digit  declines  in  recruitment 
revenue,  PowerOne  Media  Inc.’s  acquisition 
of  the  CareerSite  online  job  board  service  could 
improve  its  ability  to  help  them  match  job  seekers  and 
employers. 

Troy,  N.Y.-based  PowerOne  announced  last  week 
it  agreed  to  buy  Employment  Sp)ecialists  LLC  in  Ann 
Arbor,  Mich.,  which  owns  CareerSite,  and  the  Center 
for  American  Jobs  (CAJ)  in  Harper  Woods,  Mich. 
The  deal  would  put  PowerOne  in  fourth  place 
behind  Monster,  HoUobs,  and  CareerBuilder.com, 
according  to  PowerOne  co-CEO  Brendan  Bums. 
PowerOne  executives  said  CareerSite’s  job-match 


The  judge  ruled  hearings 
closed  to  spare  humiliation, 
but  “there’s  no  embarrass¬ 
ment  exception”  to  the  First 
Amendment. 


—JEFF  COHEN 

Houston  Chronicle 
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employers  looking  for  national  and  regional  exposure.  Federation  is  develop- 
While  CareerBuilder,  which  is  owned  by  larger-circu-  ing  a  newspaper 
lation  newspapers,  is  trying  to  build  a  national  brand,  brand  statement 
PowerOne’s  model  promotes  the  brands  of  its  small-  that  would  be  used 
er-market  newspaper  owners.  to  reinforce  the  medi- 

Industry  analysts  believe  consolidation  among  on-  urn’s  value  to  adver- 

line  employment  service  vendors  hasn’t  run  its  course.  tisers.  This  follows  a 

Peter  M.  Zollman,  founder  of  online  consultancy  2002  ad  campaign 

Classified  Intelligence  LLC  in  Alamonte  Springs,  Fla.,  by  the  NAA  that 

imagined  CareerCast  Inc.  in  Carlsbad,  Calif.,  sharing  aimed  to  sell  creative 

its  newspaper  online  job  listings  with  CareerSite.  “It  directors  at  ad  agen- 

would  be  powerful  for  both  of  them,”  he  said.  cies  on  the  virtues 

Vin  Crosbie,  president  of  the  Digital  Deliverance  of  newspapers, 
technology  will  fill  a  hole  at  PowerOne,  which  LLC  consultancy  in  Greenwich,  Conn.,  wondered  if  “The  theory  is, 
licenses  classified  vertical  tools  and  sells  national  on-  such  vendor  consolidation  would  have  a  downside  for  we’re  skipping  a 

line  advertising  for  its  newspaper  clients.  CAJ’s  forte  innovation  and  price  over  the  long  term.  “It  worries  step,”  said  Mort 

is  matching  hourly  workers  to  jobs  by  letting  them  me  when  one  vendor  has  nearly  a  50%  market  share  Goldstrom,  NAA 

submit  employment  profiles  via  phone  and  Internet.  by  circulation,”  he  said.  “If  you  have  one  or  two  advertising  vice 

PowerOne,  owned  by  12  newspaper  companies  in-  of  these  companies  doing  employment  ads,  these  president.  “...The 

eluding  Advance  Publications,  MediaNews  Group  companies  gain  large  power  over  the  companies  message  we  give 

Inc.,  and  the  E.W.  Scripps  Co.  (as  well  as  two  invest-  themselves.”  advertisers  about 

ment  firms),  will  cross-sell  the  products  to  its  hun-  But  Michael  Romaner,  president  of  Morris  Digital  why  they  should  buy 
dreds  of  customers  who  aren’t  CareerSite  clients.  Works,  online  subsidiary  of  Morris  Communications  newspapers  is  impor- 

Bums  said  he  expects  the  deals  to  close  by  Sept.  30.  (which  is  a  part-owner  of  PowerOne),  predicted  that  tant,  rather  than 

Bums  and  co-CEO  Mark  J.  Chudzicki  also  plan  such  consolidation  would  lead  to  more  effective  and  starting  out  with  how 

to  improve  their  newspajjer  clients’ position  with  stablevendors,  saying,  “I’m  not  afraid  of  it  at  all.”  11  much  an  ad  costs.” 

Once  the  federa- 


service  was  $8  per  month  less 
than  Comcast. 

Citibank  and  New  Jersey  Nat- 
BY  JOE  STRUPP  “societal  benefits  charges”  and  ural  Gas  provided  the  reporters 

OMETiMEs  ITS  THE  SIMPLE  “balancing  costs.”  When  the  with  prototype  bills  that  were 

idea  that  means  the  most.  Comcast  Cable  Bill  was  under  used  in  the  series,  while  John- 

Take  The  Star-Ledger  scrutiny,  readers  discovered  what  son’s  own  Comcast  bill  was 

of  Newark,  NJ.,  which  devoted  the  local,  state  and  federal  gov-  examined  for  the  report.  “It  was 

a  week’s  worth  of  business  sec-  emments  do  with  their  monthly  a  valuable  piece  that  laid  out  in 

tion  front-page  space  to  explain-  fhuichise  fees,  while  also  leam-  clear  terms  what  the  bill  does,” 

ing  typical  monthly  bills  to  ing  that  they  pay  30  cents  each  Jeff  Alexander,  director  of  public 


tion  decides  on  a 
brand  statement, 
it  will  figure  out  who 
in  the  ad-buying 
community  to  target 
with  the  message, 
and  how.  It  has  not 
sought  NAA  funding 
for  the  project, 
Goldstrom  said. 

—  LUCIA  MOSES 


customers  —  the  kind  of  reader- 
friendly  service  that  too  few  daily 
papers  bother  to  provide.  “A  lot 
of  people  liked  it  and  said  it  was 
informative,”  said  Tom  Johnson, 
a  20-year  Star-Ledger  reporter 
and  one  of  those  who  researched 
the  series  that  ran  from  Aug.  24- 
29.  “I  think  it  helped  bring  some 
light  to  the  subject” 

Labeled  “Reading  Your  Bills,” 
the  series  focused  on  one  com¬ 
mon  bill  each  day  over  six  days, 
providing  a  copy  of  a  typical 
invoice  from  the  company  and 
a  lengthy  explanation  of  each 
charge.  Readers  on  Aug.  28 
learned  how  to  calculate  the 
number  of  BTLT s  (British  Ther¬ 
mal  Units)  of  gas  they  used  and 
why  th^  pay  hidden  fees  such  as 


www.editorandpublisher.com 


month  to  cover  the  cost  of  in-  relations  for  Comcast  Cable’s 
home  repairs.  The  series  began  eastern  division,  said  about  the 
with  a  look  at  a  credit  card  bill.  project  “BUls  can  be  confusing. 
Each  day’s  explanation  also  so  we  were  glad  to  take  the  time 
told  residents  if  alternatives  to  talk  them  through  it”  11 


existed  and  if  payment  plans 
or  other  budget-helpful  options 
were  available  from  the  compa¬ 
ny.  Readers  may  have  been  upset 
to  learn  they  had  no  other  natu¬ 
ral  gas  options,  but  glad  to  find 
out  that  their  cable  compa¬ 
ny  was  not  the  — -  " 

only  place  to  ftW® , 

find  a  digital  , 

subscriber  line 

(DSL)  for  their  1 

computer.  The  1 

paper  men-  1  0 

tioned that  |  ^ 

Verizon  DSL  1  WS-  a 


NJ.  Natural  Gas 


ANEW  SPLIT 
FOR  SEATTLE? 

Frank  Blethen, 
publisher  and 
owner  of  The  Seattle 
Times,  indicated 
Friday  he  is  willing 
to  halt  his  efforts  to 
end  the  paper’s  joint 
operating  agreement 
with  the  Seattle  Post- 
Intelligencer  if  the 
/*•/,  owned  by  Hearst, 
agrees  to  let  the 
Times  keep  more  of 
the  split  profits  from 
the  two-newspaper 
operation. 

—  JOE  STRUPP 
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A  l.  A  B  A  M  A 

Mike  Goens,  a  26-year  veteran  of  the  Times 
Daily,  is  the  newspaper’s  new  managing 
editor.  He  recently  worked  as  a  senior 
reporter  and  senior  editor. 


C  A  1. 1  F  O  R  N  I  A 
Mike  Fitzgerald  has  been  named  associate 
publisher  and  executive  editor  of  the 
Hollister-based  daily  Free  Lance. 


BY  SHAWN  MOYNIHAN 


C  H  1  C  A  G  O 

Digby  Solomon  Diez  has  been  promoted  to 
vice  president  and  general  manager  of 
spanish-language  daily  Hoys  new  Chica¬ 
go  edition,  and  Alejandro  Escalona  has  been 
named  editor  in  chief  of  the  publication. 


3  VIRGINIA 

Alecia  Swasy 

Alecia  Swasy  has  joined  The  Virginian- 
Pilot  as  deputy  managing  editor.  Previous 
ly,  Swasy  was  assistant  managing  editor 
for  business  at  the  St.  Petersburg  (Fla.) 
Times,  where  she  had  also  served  as  busi- 
■  ness  editor.  In  addition,  she  has  worked 
as  a  writer  for  both  the  Pittsburgh  and  Atlanta  bureaus  of  The 
Wall  Street  Journal  and  was  editor  of  The  Daily  Collegian  at 
Penn  State  University.  She  replaces  Tonya  Kennedy,  who  re¬ 
cently  became  managing  editor  of  The  State  in  Columbia,  S.C. 


COLORADO 

Susan  Deans  has  been  named  editor  of  the 
Daily  Camera  in  Boulder.  She  was  most 
recently  an  assistant  managing  editor  at 
the  Rocky  Mountain  News  in  Denver. 


C  O  N  N  E  C  T  I  C  U  T 
Harry  Kyle  has  been  named  editor  of  The 
Observer  in  Southington.  He  has  served 
as  a  staff  wTiter  and  associate  editor. 


ILLINOIS 

Greg  Meyers  is  the  new  post-press  manager 
for  the  Times-Republic  in  Watseka. 


M  A  1  N  E 

Michele  Savage  to  classified  advertising 
manager  of  the  York  County  Coast  Star. 
Lisa  Greeley  is  the  Kennebunk-based 
weekly’s  new  advertising  coordinator. 


We  specialize  in  assisting  owners 
in  exploring  and  negotiating  the  sale 
of  their  daily  newspapers  or 
non-daily  newspaper  groups. 


NEW  YORK 

Paul  Scott  has  been  named  publisher  of 
The  Palladium-Times  in  Oswego.  Scott 
previously  served  as  publisher  of  the 
Cheboygan  (Mich.)  Daily  Tribune. 


V  E  R  M  O  N  T 

Jo-Anne  Mackenzie  has  been  named 
managing  editor  of  the  Rutland  Herald. 
She  has  been  city  editor  since  1994. 


CALIFORNIA 

Abaunza 

to  vice  president 
k  and  controller  of 
Knight  Kidder, 
from  vice  president  of  finance 
and  CFO  of  The  Miami  Herald. 
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EDITORIAL 


JOORB.  KEEP  Oil! 

Homeland  Security’s  recent  visa  crackdown  on  foreign  writers 
shames  an  otherwise  open  society 


Dan  Kaufman,  a  technology 
columnist  for  the  John  Fairfax 
Group  newspaper  chain  in  Aus¬ 
tralia,  arrived  at  lx)s  Angeles  International 
Airport  a  few  weeks  ago  on  his  way  to  cover 
a  software  convention  in  Denver.  The  next 
thing  he  knew...  well,  here’s  how  he  starts 
the  story  in  an  Aug.  20  Sydney  Morning 
Herald  article: 

“I  went  to  America  with  dreams  of 
margarita  bars,  thick  Denver  steaks  and 
Mexican  food...  Instead,  I  was  fingerprint¬ 
ed,  handcuffed  and  thrown  into  a  detention 
cell  among  Guatemalan 
refugees.”  ICaufman  was 
held  for  more  than  11  hours 
before  being  put  on  a  plane 
headed  back  to  Australia. 

Kaufman  was  just  the 
most  recent  foreign  journal¬ 
ist  to  run  afoul  of  a  Depart¬ 
ment  of  Homeland  Security 
crackdown  that  combines 
an  ill-conceived  visa  policy’ 
for  journalists  with  obtuse  bureaucratic 
enforcement.  In  May  alone,  alert  U.S. 
agents  at  LAX  protected  our  borders  by 
handcuffing,  detaining  and  deporting  six 
French  reporters  and  camera  operators 
who  arrived  to  cover  a  video-game  trade 
show.  These  journalists  were  treated  like 
criminals,”  Robert  Menard,  the  head  of 
Repiorters  Without  Borders,  complained  to 
our  ambassador  in  Paris. 

Seizing  and  deporting  journalists  who  ar¬ 
rive  without  the  proper  papers  is  the  sort  of 
thing  the  world  usually  associates  with  to¬ 
talitarian  nations  such  as  Cuba.  Why  is  this 
suddenly  happening  in  the  United  States? 

“It’s  really  an  historical  accidenL”  say's 
Maria  Trombly,  a  technology  writer  w’ho 


heads  an  effort  by  the  Society  of  Profession¬ 
al  Journalists  (SPJ)  to  unsnarl  this  visa 
problem.  Under  the  Visa  Waiver  Program, 
visitors  from  27  fiiendly  countries  can  enter 
the  U.S.  for  business  or  pleasure  without  a 
visa  if  they  intend  to  stay  for  less  than  90 
days.  When  the  program  was  created, 
however,  working  journalists  were  specifi¬ 
cally  excluded.  The  thinking  seems  to  have 
been  that  because  foreign  journalists  have 
an  easy  time  getting  long-term  work  visas, 
requiring  a  short-stay  visa  would  not  be  a 
big  deal.  And  for  years,  it  wasn’t:  Customs 
officials  routinely  waved 
in  visiting  reporters,  and 
few  foreign  journalists 
were  even  aware  they 
were  supposed  to  obtain 
something  called  an 
I-Visa,  which  costs  $100 
and  requires  proof  of  an 
assignment.  Then  post- 
9/11  changes  put  the 
new  Homeland  Security 
Department  in  charge  of  the  borders. 

Keeping  foreign  journalists  out  of  the 
United  States  does  nothing  to  enhance 
our  border  security  —  but  does  much  to 
blacken  our  image  as  an  open  society. 
Worse,  forcing  foreigners  to  jump  through 
hoops  to  report  on  the  U.S.  only  encourages 
other  nations  to  make  conditions  more 
difficult  for  American  journalists  abroad. 

The  Visa  Waiver  Program  must  be 
renewed  annually,  so  this  “historical 
accident”  can  be  easily  corrected.  Congress 
returned  to  work  last  week  with  a  crowded 
agenda,  but  it  can  surely  make  some  time 
to  repair  America’s  image  abroad  by  simply 
adding  journalists  to  the  many  profession¬ 
als  who  do  not  need  a  visa  for  short  stays. 


The  Visa  Waiver 
Program  must 
be  reviewed,  so 
this  “historical 
accident”  can  be 
easily  corrected. 
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Trevor  Brown 
outside  Ernie  Pyle 
Hall,  where  he 
serves  as  dean  of 
Indiana  University’s 
j-school.  “A  contem¬ 
porary  dean,”  he 
says,  “absolutely 
has  to  be  raising 
money.  That  wasn't 
as  important  10  to 
15  years  ago.” 
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A  Junding  crisis  strikes 
state  j-schools,  just  as 
student  interest  and 
industry  needs  reach 
their  peak 

BY  MARK  FITZGERALD 


At  state  colleges  and  universi- 
ties  across  the  nation,  journalism 
schools  are  coping  with  their 
worst  public  financing  crisis 
ever  —  just  as  student  demand 
is  hitting  peaks  not  seen  since  the  Watergate 
reporting  of  Woodward  and  Bernstein  filled 
Newswriting  101  classrooms 
with  thousands  of  kids  a 

Journalism  students  return- 
ing  to  campus  for  the  new 
school  year  are  finding  fewer 
teachers  and  fewer  available 
classes.  Aspiring  j-majors  are 
discovering  that  entry  into 
many  programs  has  become  so 
competitive  that  they  can’t  get 
^  unless  they  have  the  kind  of 

grades  once  expected  only  of 
~  pre-med  students.  And  at 

one  state-supported  institution,  Texas  A&M 
University,  students  are  returning  to  a  journal¬ 
ism  program  that  is  likely  going  out  of  business. 

Some  journalism  educators  say  Texas  A&M’s 
fate  may  await  other  schools.  “I  think  we’re 
going  to  see  fewer  journalism  programs,”  Will 
Norton  Jr.,  dean  of  the  College  of  Journalism 
and  Mass  Communications  at  the  University  of 
Nebraska,  says  flatly.  Norton,  vice  president  of 
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the  Accrediting  Council  on  Education  in 
Journalism  and  Mass  Communications 
(ACEJMC),  sees  schools  that  for  reasons 
of  budget  or  academic  politics  have  large¬ 
ly  abandoned  teaching  the  professional 
skills  of  journalism  in  favor  of  more 
philosophical  ruminations  about  media 
theory,  and  he  predicts  a  rocky  future  for 
them:  “If  you’re  not  preparing  students 
for  the  profession,  your  program  might 
disappear.” 

Even  state  j-schools  that  are  widely 
recognized  as  the  best  in  the  nation  say 
they  are  hurting  in  an  economic  down¬ 
turn  now  aggravated  by  legislative  budget 
cutters  who  must  cope  with  their  states’ 
spiraling  deficits.  Deans  at  state  colleges 
joke  mordantly  among  themselves  about 
the  collapse  of  their  public  funding. 

“We  at  this  campus  have  gotten 
whacked,  as  have  all  other  journalism 
programs  at  what  I  increasingly  call  the 
‘former  public  universities,’”  says  Dean 
Mills,  dean  of  the  University  of  Missouri 
School  of  Journalism.  “We’re  looking  at 
a  real  turning  point  in  American  higher 
education.  It’s  become  clear  that  the 
public,  through  their  legislators,  is  not 
supporting  higher  education  the  way  they 
once  did....  We  need  to  re-think  what 


I 


Faculty  and 
classes 
“really  got 
whacked. 

We  lost 

17%  of  our  budget  in  the 
last  two  years.  That's  a 
huge  chunk  of  money.” 

—  RON  YATES.  University  of  Illinois 


public  universities  are,  because  they  are 
no  longer  state-supported  universities: 
As  the  joke  goes,  they  are  state-located 
universities,  at  best.”  To  partially  com¬ 
pensate  for  their  shrinking  state  support. 


IF  YOUR  JOURNALISTS  rre  shaping 
PUBLIC  OPINION,  WHO'S  SHAPING 
YOUR  JOURNALISTS? 

BEEN  TO  POYNTER? 


Poynter  Leadership  for  New  Leaders 
December  7-12,  2003 
Application  Deadline:  October  13,  2003 

One  of  our  most  popular  offerings,  this  seminar  turns  new  leaders  into 
true  leaders.  Recently  promoted  managers  or  managers  with  a  little 
experience  will  learn  to  define  and  refine  their  leadership  style  and  to 
coach  colleagues  to  higher  performance.  You'll  get  tips  for  building  a 
newsroom  culture  that  values  ethical  decision-making,  diversity,  and 
constructive  feedback. 


Poynter. 

EVERYTHING  YOU  NEED  TO  BE  A  BEHER  JOURNALIST 
www.poynter.org 


Mizzou  raised  tuition 
20%  this  year.  Out-of- 
state  students,  who 
comprise  40%  of 
j-majors  on  the  Colum¬ 
bia,  Mo.,  campus,  now 
face  tuition  bills  that 
ean  be  as  high  as  $16,000 
a  year  —  making  the 
school  as  expensive  as 
many  private  universities. 

All  across  the  nation, 
j-schools  are  bleeding 
from  state  budget  cuts. 

At  Colorado  University 
in  Boulder,  the  integrated 
marketing  major  in  jour¬ 
nalism  has  been  dropped.  The  tradi¬ 
tional  print  journalism  program  at 
California  State  University,  Chico,  has 
been  hugely  popular  among  students 
throughout  the  state  in  recent  years, 
but  when  they  return  this  fall,  they’ll 
have  a  harder  time  getting  into  such 
basic  classes  as  newswriting  because 
the  school  doesn’t  have  the  money  to 
replace  faculty  who  have  retired  or  moved 
on.  Down  the  Pacific  coast,  the  University 
of  California  system’s  only  undergraduate 
journalism  program,  on  the  campus  of 
UC  Santa  Cruz,  barely  escaped  complete 
elimination  for  this  academic  year. 

At  the  University  of  Illinois,  the  College 
of  Communications  has  lost  two  full-time 
faculty  positions,  and  the  state  funding 
that  paid  graduate  assistants  to  conduct 
newswriting  lab  sessions  was  eliminated 
completely.  As  a  result,  at  least  three 
elective  courses  have  been  dropped  and 
the  number  of  students  who  can  take 
newswriting  has  been  cut  to  120  from 
160.  Through  all  of  last  year,  the  Illinois 
j-school  did  not  have  anyone  doing  place¬ 
ment  full-time.  Instead,  grad  assistants 
and  faculty  members  took  turns  helping 
students  find  jobs.  Ron  Yates,  the  journal¬ 
ism  program  head  who  is  also  serving  as 
the  college’s  interim  dean,  managed  to 
find  the  funds  to  get  a  placement  person, 
no  thanks  to  the  Illinois  legislature.  “We 
really  got  whacked,”  he  says.  “We  have 
lost  17%  of  our  budget  in  the  last  two 
years.  That’s  a  huge  chunk  of  money.” 

It  isn’t  just  students  who  are  feeling  the 
pinch.  Faculty  at  the  University  of 
Kansas’  William  Allen  White  School  of 
Journalism  and  Mass  Communications 
received  no  raise  at  all  in  2002,  and  just  a 
1%  increase  this  year.  Still,  they  are  faring 
better  than  their  colleagues  at  Arizona 
State  University,  where  the  faculty  of  the 
Walter  Cronkite  {continued  on  page  21} 


12  EDITOR& PUBLISHER  SEPTEMBER  8,  2003 


www.edltorandpubllsher.com 


BRIAN  K.  JOHNSON/UNIVERSITY  OF  ILLINOIS 


EDIT0R£?PUBLISHER 


Phone:  1-888-825-9149  ~ 


~  Fax :  (646)  654-5312 


MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-FEATURES  AVAILABLE-  ■  -ANNOUNCEMENTS-  ■ -EQUIPMENT  &  SUPPLIES- 


HOLISTIC  HEALTH  &  FITNESS  NEWSPAPER  BROKERS  NEWSPAPERS  FOR  SALE  _  PRESSES 


HOLISTIC  HEALTH  &  FITNESS  1/2  &  full 
page  tabloid  PDFs  or  text  with  graphics; 
Best-selling  authors,  celebrity  interviews, 
recipes  &  more!  For  free  sample,  call  New 
Living,  (800)  639-5484. 


MOVIE  REVIEWS 


MOVIE  REVIEWS  with  photos.  Video  Guide, 
Star  Interviews,  Book  &  Music  Reviews. 
Low  weekly  rates.  Cineman  Syndicate: 
(914)  967-5353  cineman@frontiernet.net 


PUZZLES 


PUZZLE  FEATURES  SYNDICATE 

The  Finest  in  Daily  and  Sunday  Crosswords 
Call  (800)  2924308/(909)  929-1169 


WIRE  SERVICES 


NATIONAL  COLLEGE  AND 
PRO  SPORTS  WIRE  SERVICE 

Quality  images.  Quick  Posts,  Low  Rates 
easy  download  through  aiwire.com.  NO 
FEES  OR  HIDDEN  CHARGES  BULK  DIS¬ 
COUNTS  PAY  ONLY  ON  DOWNLOAD!  Archival 
film  library  of  400,000  images  covering 
25  years  of  sports  available  for  scanning. 
WE  ARE  THE  ALTERNATIVE!  e-mail 
myelman@aiwire.com,  ph  (941)  488-2218 
or  visit  aiwire.com 


-ANNOUNCEMENTS- 


BUSINESS  FOR  SALE 


BUSINESS  FOR  SALE  popular  tourist  pub¬ 
lication  in  the  western  North  Carolina.  Owner 
managed  and  operated.  If  you  have 
wanted  to  move  to  the  Blue  Ridge 
Mountains,  now  might  be  your  chance!! 
Gross  Revenues  of  $110,000.  Asking  price 
$135,000.  Call  (828)  254-8700. 


BUSINESS  OPPORTUNITIES 


PUBLISHING  OPPORTUNITY 

Great  for  current  publishers  to  add-on  or  for 
ad  sales  reps  who  want  to  move  up.  Visit: 

www.PublishinKOpportunity.coni 

for  more  information  or  call  Allen  at: 

(800)  941-9907.  ext.  11 

NEWSPAPER  APPRAISERS 


FREE  CONFIDENTIAL  APPRAISAL 
go  to  www.mediamergers.com 

W.B.  Grimes  &  Co.,  (301)  253-5016 
Est.  1959-  thousands  sold  and  appraised 

KAMEN  &  CO  GROUP  SERVICES 

Appraisals,  Business  Plans  &  Brokering 
(516)  379-2797/ www.kamengroup.com 


NEWSPAPER  BROKERS 


BOLITHO  MEDIA  SERVICE 
THOMAS  C.  BOLITHO 
“A  tradition  of  service  to 
community  newspapers" 
(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 


Leader  in  Sale 
of  Community 
New.spapers 

Check  tmr  references 
(214)  265-93(NI 
Kickenbacher  IVIedia 

(S73I  Dcsco  Dr..  Dallas.  TX  75225 
WWW. rickcnbachcrnicdia.com 


America's  Leading  Brokers  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes  -  Pres  (301)  253-5016 
www.mediamergers.com 
Wren  Barnett,  South  (828)  749-6397 
John  Szefc,  Northeast/^idwest 
(845)  291-7367 

Stephen  Klinger,  Southwest/West 
(505)  524-0122 
Mike  Kreiter,  Plains/Central 
(913)  897-4790 

Steve  Heide-West/Mountain  States 
(435)  260-8888 
Mike  Bradley,  New  England 
(508)  563-2835 
www.mediamergers.com 

C.BERKY&  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)  3684352 
123  NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 

GAUGER  MEDIA  SERVICE,  INC. 

Dave  Gauger-Valuations,  Sales,  Mergers 
P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560 

www.gaugermedia.com 

GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Appraisals,  Sales,  Acquisitions,  Mergers 
(661)  833-3834,  Fax  (661)  833-3845 
www.media-broker.com 

MEDIA  AMERICA  BROKERS 

The  Pinnacle,  Suite  500 
3455  Peachtree  Road,  NE 
Atlanta,  GA  30326-3236 
(404)  995-7088  Fax  (404)  995-7089 

Lon  W.  Williams 

MICHAEL  D.  LINDSEY 

www.publicationsforsale.com 
(307)  772-0003,  Fax  (307)  772-0004 


FAST  GROWING  AREA,  small  paper,  bargain 
price.  Near  metro  area.  Others,  too. 
Bill  Berger,  ATN,  1801  Exposition,  Austin, 
TX  78703.  (512)  476-3950. 

Updated  Weekly-  Properties  for  Sale 
go  to  www.mediamergers.com 

W.B.  Grimes  &  Co.-  Est.  1959 


-EQUIPMENT  &  SUPPLIES- 


EQUIPMENT  FOR  SALE 


FOR  SALE  1985  Dev-  high,  good  shape. 
Call  Greg  Rhodes  at  Anchorage  Printing  Inc. 
(907)272-2213. 

FOR  SALE:  Crosfield  K664  Writers  w/ 
CDI  Logic.  K&F  AOP  Punch  Systems.  Working 
condtition.  For  more  information  contact 
Linda  Maass  415/777-6580  or  email 
lmaass@sfchronicle.com 

WEB  PRESS  PRICED  to  sell:  Web  Leader 
Nine  floor  units  plus  one  2-high  stack  and 
two  folders  set  up  in  a  twin  line 
configuration.  Most  of  press  is  1983 
vintage  One  unit  installed  as  a  rebuilt  in  July 
2002.  Digital  pictures  &  video  of  the  press 
running  are  available.  $30,000  Firm.  Contact 
John  (573)  335661  lex  198 


MAILROOM 


BUY/SELL/ALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
Harris/Heidelberg/Hall 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax:  (256)  997-%56 


PRESSES 


DONT  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International,  L.L.C. 

Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 
PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process  Color 
or  Daily;  GOSS  Community  Urbanite 
Metro;  SOLNA  D30  C% 

Tel;  (913)  648-2000 
Fax;  (913)  648-7750 


PRESSES 

•  Goss  3:2  Folders  23  9/10",  22  3/4", 

22",  21  1/2",  21" 

•  New  or  Rebuild  Goss  R.T.P.  42"  -f  45" 

•  Goss  Y  columns  all  sizes 

•  Goss  Metro  Units 

•  Goss  Metro  Half  desks 

•  Goss  Cosmo  Units 

•  Metro  13  sized  colored  deck 
Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (323)  256-7607 

SELLING,  REBUILDING, 
CUSTOMIZING  and  INSTALLING 
newspaper  presses  since  1910 

INUND  NEWSPAPER 
MACHINERY  CORPORATION 

For  a  complete  list  of  presses 
(800)  255-6746  or  (913)  492-9050 

www.inlandnews.com 

WEB  PRESSES  &  AUXILIARIES 

www.graphicmachinesales.com 
(815)  648461 1  or  fax  (815)  648-2856 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
••PREPAID  Experts^^ 

Horace  Southward/Eric  Southward 
(8(X))  9508475»www.metro-news.com 


MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art 
predictive  dialer.  We  have  many  years  of 
experience  delivering  (^ality  plus 
Quantity  sales!  Phone:  (732)  73^5100 
FAX:  (732)  738-5115 
E-mail:  mpi@marketingplusinc.com 
www.marketingplusinc.com 
Member  of  the  USA  Chambers  of  Commerce 


NEWSPAPER  SUBSCRIPTION  SALES 

Starts  •Upgrades •Stop-Savers  Verification 
John  Dinan 
(800)  650-7183 
www.Circulationlll.com 


PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  7766397 

WWW.PROSTARTS.COM 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR  displays,  classifieds 
scheduling  &  circulation.  Fake  Brains 

(303)  791-3301  www.fakebrains.com 


-ANNOUNCEMENTS- 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISERS 


Brokers  and  appraisers  for  80  years 

Thousands  of  papers  sold  and  appraised  since  1923 
Confidential  appraisals  for  estate,  ESOP,  bank,  stock,  assets. 


John  Crihb 

Tom  Karavakis  •  Gary  Greene 


CRIBB 

&  ASSOCIATES 

Publication  Brokaraga  4  Appraisal 


104  East  Main,  Suite  402,  Bozeman,  MT  59715  •  (406)  586-6621  •  FAX  406-586-6774 


SEPTEMBER  8,  2003  EDITOR  &  PUBLISHER  CLASSIFIEDS  13 


www.editorandpubllsher.com 


Phone:  1-888-825-9149  -  CLASSIFIED  ADVERTISINIi  ~  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-INDUSTRY  SERVICES- 


CONSULTANTS 


DO  YOU  HAVE  a  product  or  service  to 
market  to  the  newspaper  industry  but  cannot 
get  to  the  right  person?  1  can  help.  I  am 
a  former  newspaper  representative  executive 
with  25-plus  years  experience.  I  have 
valuable  nationwide  newspaper  contacts  at 
all  levels  within  major  chains  and  independ¬ 
ents  in  both  the  US  and  Canada.  Willing  to 
structure  arrangement  either  fee  based  or 
commission  and  expenses.  If  you  are  inter¬ 
ested  please  respond  to; 
NewspaperConsult@AOL.com 


EDITORIAL  SERVICES 


JUST  THE  FACTS 

That's  all  we  give  you  at  The  Heritage 
Foundation's  Computer  Assisted-Reporting 
and  Research  (CARR)  program  because,  as 
a  journalist,  that's  all  you  want. 

Our  1-  and  2-  day  CARR  boot  camps  train 
you  to  dig  the  news  out  of  databases  from 
agencies  like  the  Census  Bureau,  IRS  and 
DOJoand  where  to  find  databases  on  the 
Internet  and  elsewhere. 

Since  2000,  we've  worked  with  journalists 
from  the  AP,  ABC,  Cox  Newspapers,  Houston 
Chronicle,  The  Washington  Times,  York 
Daily  Record  and  many  more,  with  great  re¬ 
sults. 

Just  ask  the  York  Daily  Record.  After  we 
helped  them  with  a  story  on  criminal  sen¬ 
tencing  bias,  the  72,000  daily  won  a  major 
award  from  the  Pennsylvania  Bar  Association. 
For  more  information,  contact  Mark 
Tapscott  at  inark.tapscott@heritage.org 
or  visit  online  at: 

www.heritage.org/Press/carr/index.cfin 


ILLUSTRATION/GRAPHIC 

DESIGN 


“Save  Money!  Save  Time  Look  Great 
Custom  illustrations  and  graphics  at 
www.dailynewsgraphics.com/ep 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Unsafe 
floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
45  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 
www.pressroomcleaners.com 


“Making  the  simple  complicated  is 
commonplace:  making  the  compli¬ 
cated  simple,  awesomely  simple, 
that’s  creativity.” 

-  Charles  Mingus 


ACADEMIC 


DIRECTOR 

Office  of  Student  Media 

The  Director  of  Student  Media  is 
responsible  for  the  overall  administration 
and  supervision  of  Student  Media 
operations.  The  position  also  has  teaching 
responsibilities  and  service  typically  expected 
of  faculty  to  advance  the  Manship 
School  of  Mass  Communications  and  its 
commitments  to  students  and  media  pro¬ 
fessions. 

Required  Qualifications:  Terminal  degree, 
professional  graduate  degree  or  exceptional 
combination  of  education  and  professional 
experience;  seven  years  of  experience  in 
print  or  broadcast  media  and/or  managing 
student  media  publications;  proven  ability  to 
lead  a  multi-faceted  business  operation  using 
sound  operational  policies/procedures 
and  budget  operations;  demonstrated  ef¬ 
fective  leadership  skills;  ability  to  work  with 
diverse  populations;  skills  in  developing 
partnerships  to  achieve  strategic  institutional 
goals;  the  ability  to  coordinate  and  direct  the 
efforts  of  staff  and  students;  excellent  prob¬ 
lem  solving  and  analytical  skills; 
ability  to  teach  in  Mass  Communications. 

Additional  Qualifications  Desired: 
experience  in  managing  student  media  at 
an  institution  of  higher  education.  An  offer 
of  employment  is  contingent  on  a  satisfactory 
pre-employment  background  check. 
Application  deadline  is  September  29, 
2003,  or  until  candidate  is  selected.  Submit 
letter  of  application  and  resume  (including 
E-mail  address)  to: 

David  Kurpius 
Office  of  Student  Media 
39  Hodges  Hall 
Louisiana  State  University 
Ref:  Log  #0174 
Baton  Rouge,  LA  70803 

LSU  IS  AN  EQUAL  OPPORTUNITY/EQUAL 
ACCESS  EMPLOYER 


ACADEMIC 


-HELP  WANTED- 


ADMINISTRATIVE 


DIRECTOR  OF  STRATEGIC  DEVELOPMENT 
News  education  organization  in  Washington 
seeks  high-energy  individual  to  manage  pro- 
gram-oriented  fundraising,  endowment  cam- 
1  paign,  and  help  strategize  the  well-regarded 
'  non-profit's  4th  decade.  The  successful  can- 
I  didate  will  have  newsroom  experience,  as 
well  as  experience  in  marketing  and  new 
product  development.  Fundraising  experi- 
!  enced  a  plus.  Only  self-starters  able  to  write 
I  reports  and  grant  proposals,  including  gen¬ 
eral  correspondence,  need  inquire.  Limited 
staff  assistance  now.  Excellent  benefits, 
non-smoking  environment,  EOE.  E-mail  only 
:  to  stratdev@eurekamail.net. 

_  ^  _  _ 

'  PUBLISHER  to  lead  the  seven  day  East  Or- 
I  egonian,  Pendleton,  Ore.,  a  128-year-old 
j  family  owned  paper  long  respected  for 
i  good  journalism. 

Situated  in  lovely  high  desert  country  at  the 
foot  of  Oregon's  Blue  Mountains,  East  Ore¬ 
gonian  has  72  staff  members,  experienced 
department  managers,  and  a  busy 
commercial  printing  operation,  branch 
I  office  in  fast  growing  Hermiston,  Ore. 

I  Northeast  Oregon  offers  friendly,  active 
‘  lifestyle  with  easy  access  to  hunting, 
fishing,  boating,  skiing,  hiking,  camping, 
and  home  to  the  world  famous  Pendleton 
Round  Up.  (Info  at  eastoregonian.com). 

;  Our  six-newspaper  group  benefits 
;  programs  include  profit  sharing  and  401(k), 

;  health-wellness  plan.  We  seeks  aggressive, 

;  team-oriented,  experienced  newspaper 
i  manager.  Business  side  experience  required. 
News  experience  strongly 

preferred. 

Must  be  capable  of  dealing  with  multiple  pri¬ 
orities,  thinking  creatively,  and  working  with 
1  community  groups.  Compensation  is  above 
j  average  and  includes  excellent  base  plus  in- 
I  centives. 

j  Resumes,  letters  to:  C.K.  Patterson,  cor¬ 
porate  general  manager,  P.O.  Box  2048, 
t  Salem,  Ore.,  97308  or: 

ckpat@capitalpress.com 


ACADEMIC 


UNIVERSITY  OF 

NOTRE  DAME 


DIRECTOR  OF  INTERNAL  COMMUNICATIONS 


Public  Affairs  and  Communication,  Campus  Communications 

Reporting  to  the  Assodale  VP  for  Public  Affairs  and  Communication,  this  individual  is  responsible 
for  the  development  and  execution  of  a  multifaceted  internal  communications  program  including  a 
bi-monthly  print  publication,  web  and  e-mail  components,  and  periodic  videos  nignlighting  various 
aspects  of  work  life  in  the  Notre  Dame  community.  Primary  responsibilities  include: 


•  Design  and  implement  a  strategy  and  structure  for  the  internal  communications 
program  that  meets  the  needs  of  a  diverse  group  of  faculty,  staff  and  administrators. 

•  Exercise  overall  responsibility  for  the  design,  content  and  production  of 
a  print  publication. 

•  Direct  tne  development  of  an  internal  communications  web  site  that 
augments  the  effectiveness  of  the  print  publication 

•  Direct  a  video  program  designed  specifically  for  employees 


Qualified  candidates  will  possess  leadership  and  management  experience,  preferably  in  a  corporate 
environment  Exceptional  writing  and  editing  skillsare  required  to  produce  a  print  publication  befitting 
a  distinguished  academic  community  rooted  in  faith.  Excellent  interpersonal  skills  are  necessary  to 
collaborate  effectively  with  other  departments  and  to  forge  strong  ties  with  individuals  campus¬ 
wide.  Must  possess  an  understanding  of  various  web  and  video  techniques  for  internal 
communications  strategies. 


Please  apply  on-line  to:  www.nd.edu/employ/  with  job  code  3012-213 
Equal  Opportunity/ Affirmative  Action  Employer 


ADMINISTRATIVE 


GENERAL  MANAGER 

Growing  group  of  newspapers  (in  Colorado 
Region)  seeks  an  experienced  individual  to 
head  weekly  division.  Must  understand  all 
aspects  of  the  business,  including  functioning 
as  a  leader  in  the  community.  Must 
like  participating  in  an  editorial  board  and 
writing  editorials.  Must  direct  a  news  opera¬ 
tion.  Strong  skills  in  advertising,  circulation, 
and  marketing  are  necessary.  Must  have 
proven  skills  in  managing  for  financial  suc¬ 
cess.  Will  contribute  as  part  of  company's 
dynamic  management  team.  Excellent 
salary  and  benefits.  Send  resume  to: 

Box  3468,  Editor  &  Publisher  Classifieds 
770  Broadway,  7th  Floor 
New  York,  NY  10003 

GENERAL  MANAGER 

Enjoy  working  and  residing  in  a 
get-away-from-it-all  environment?  We  have 
an  exciting  and  challenging  opportunity  for 
you.  We're  searching  for  a  unique  person  to 
assist  in  publishing  a  10,000  circulation 
paid  six-day  daily  located  in  the  beautiful 
Mohave  Desert  on  the  banks  of  the 
Colorado  River.  Responsibilities  also  include 
two  weeklies,  a  shopper  and  specialty  pub¬ 
lications. 

If  you  have  solid  sales,  marketing,  leadership 
and  people  skills  and  truly  enjoy  coaching, 
contact  us.  We're  a  division  of  Brehm 
Communications. 

BrehmCommunications.com 
Compensation  range  $65K  to  $70K,  compa¬ 
ny  car,  profit  sharing  and  benefits  program. 
Send  resume,  pay  history  and  references 
to:  Chuck  Rathbun,  News  West  Publishing, 
P.O.  Box  21209,  Bullhead  City,  AZ 
86439-1209. 


ADVERTISING 


AD  DIRECTOR'S  PARADISE 
A  multimillion-dollar  Caribbean  publishing 
company  with  a  20-person  multimedia  ad 
sales  department  seeks  an  Advertising  Di¬ 
rector.  This  position  develops  and  manages 
print,  internet,  TV  and  radio  ad  sales;  devel¬ 
ops  advertorial  products;  trains,  motivates 
and  manages  sales  staff;  cultivates  strong 
customer  service;  and  works  with  Circulation 
to  market  the  company’s  products, 
which  include  a  prestigious  daily 
newspaper.  The  right  person  for  this  job  will 
thrive  on  living  amid  tropical  beauty  but  also 
will  happily  work  60  hours  or  more  a  week 
for  high-volume  sales.  The  right  person  has 
a  track  record  of  success,  particularly  in 
challenging  situations,  and  has  a  realistic 
concept  of  both  the  joys  and  the 
frustrations  of  doing  business  in  and  living 
in  the  Caribbean.  We  offer  generous  base 
pay  plus  commissions  and  bonuses,  excellent 
benefits,  and  the  beaches  are  free. 

E-mail  cover  letter,  resume  and  reference 
contacts  with  Box  #  3462  in  subject  line  to: 
hpreuss@editorandpublisher.com 


Art  should  force  you  to  understand,  to 
feel.  .Ami  yet  Hollyw(XKl  has  setluced  us 
into  lx.-lievinj>  that  the  only  things  that 
matter  are  those  that  free  us  from  the  tlol- 
drums  of  our  life. " 

-I>anny  Glover,  actor.  1999 
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-HELP  WANTED- 


ADVERTISING 


ACCOUNT  EXECUTIVES 
Capital  Newspapers  is  expanding,  resulting 
in  our  need  for  three  new  Account  Executives 
in  Madison,  Wl. 

These  experienced  outside  sales  profes¬ 
sionals  will  call  on  new  and  existing  local 
advertisers  within  an  defined  geographic 
area,  sell  core  newspaper  products  and 
new  venture  products,  influence  advertising 
buys  through  presentations  and  written  pro¬ 
posals,  design  layouts,  and  assist  customers 
in  placing  advertising. 

A  bachelor's  degree,  or  the  equivalent  in  ex¬ 
perience,  and  two  years  of  media  sales  ex¬ 
perience,  preferably  in  print  media  opera¬ 
tions,  is  necessary.  The  ideal  candidate  will 
possess  solid  consultative  sales  skills,  the 
ability  to  work  under  sales  and  deadline 
pressure,  good  written  and  verbal  communi¬ 
cation  skills,  and  ability  to  problem  solve. 
Must  have  access  to  adequate  transportation 
to  sufficiently  cover  market  territory. 
Capital  Newspapers,  located  in  Madison, 
Wl,  offers  a  competitive  compensation  and 
bonus  program,  and  a  generous  benefit 
package  including  medical,  dental,  vision, 
life,  long-term  disability  insurance,  401(k) 
plan  with  generous  company  match,  and  a 
stock  purchase  plan. 

Madison,  Wl,  site  of  the  state  capital  and 
the  state’s  largest  university,  has  consistently 
been  hailed  as  the  best  place  to  raise 
a  family,  and  one  of  the  most  livable  cities 
in  the  US. 

Interested  candidates  should  apply  by 
September  26,  2003  to: 

Capital  Newspapers 
Attention:  Human  Resources 
1901  Fish  Hatchery  Road 
Madison,  Wl  53708 
FAX:  (608)  252-6082 
E-mail:  jobs@madison.com 
AFFIRMATIVE  ACTION/ 

EQUAL  OPPORTUNITY  EMPLOYER 


INTERNET  ADVERTISING 
Major  publication  seeks  an  individual  to 
grow  online  advertising.  This  position  offers 
the  right  person  the  opportunity  to 
supervise  a  staff  of  3  and  develop  creative 
internet  marketing  solutions.  Knowledge  of 
web  and  internet  marketing  trends  highly 
desired.  E-mail  resume  to: 

aledtord@washingtontimes.com 
or  FAX  to:  (202)  636-3111 


E&P'S  CLASSIFIED 

the  newspaper 
^industry’s  meeting^ 
place. 

888.825.9149 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER 
The  Times  Leader,  a  Knight  Ridder  newspa¬ 
per  located  in  Wilkes-Barre,  Pennsylvania, 
has  an  opportunity  available  for  a  Retail  Ad¬ 
vertising  Manager,  reporting  to  the  Vice 
President  of  Advertising. 

This  position  is  responsible  for  the  direct 
supervision  of  Retail  Advertising 
Supervisors  and  Account  Executives.  The 
successful  candidate  will  be  responsible  for 
increasing  market  share  in  a  competitive 
marketplace,  planning,  developing  and  exe¬ 
cuting  new  initiatives,  forecasts  and  budg¬ 
eting,  and  developing  account  executives 
and  team  leaders. 

The  ideal  candidate  will  possess  strong 
leadership,  organizational  and  innovative 
marketing  skills,  a  proven  record  of  accom¬ 
plishment  in  newspaper  sales,  and  work 
well  in  a  team  environment.  A  Bachelor's 
degree  and  five  years  of  newspaper  experi¬ 
ence  is  required. 

We  offer  a  competitive  financial  package, 
which  includes  relocation  assistance,  bonus 
plan  and  comprehensive  benefits  package. 
Salary  commensurate  with  experience. 
Interested  and  qualified  candidates  should 
send  letter  of  interest  and  resume, 
including  salary  requirement  to: 

Sharon  Petchel,  Human  Resources  Director 
Times  Leader 
15  North  Mam  Street 
Wilkes  Barre,  PA  18711 
Fax:  (570)  831-7364 
spetchel@leader.net 


ADVERTISING  DIRECTOR 
1  The  News-Examiner  of  Connersville,  Indiana, 
i  (just  an  hour  from  Indianapolis,  (Cincinnati 
I  and  Dayton)  seeks  a  sales-driven 
■  advertising  professional  for  our  7,800  circu¬ 
lation  Monday  through  Saturday  newspaper 
and  other  niche  publications.  Demonstrated 
history  of  meeting  budgeted  revenues,  lead¬ 
ership,  upselling,  secondary  market  presen¬ 
tations  and  national  account  acquisition  is 
essential.  We  offer  an  attractive  salary  and 
i  monthly  no-cap  performance  incentive  along 
with  some  of  the  best  benefits  in  the  industry. 

:  Five  years  or  more  of  advertising  sales 
experience  required.  Send  cover  letter  and 
;  resume  to: 

I  Patrick  Kellar,  Publisher,  News-Examiner 
P.O.  Box  287,  Connersville,  IN  47331 
'  pkellar@newsexaminer.com 

EOE 


!  CLASSIFIED  MANAGER  for  our  expanding 
newspaper  group  in  the  suburban  Boston 
area.  Salary-bonus.  Contact:  Dan  Horgan, 
President:  pubiisher@maldennews.com 


CIASSIFIKD  ADVERTISERS; 


If  you  DON'T  SEE  k 


CATEGORY  THAT  FITS  YOUR  NEEDS, 


PLEASE  CALL  US  AT 


,888.825.9149 


ADVERTISING 


NATIONAL  ADVERTISING  AND  NEW 
PRODUCT  DEVELOPMENT  MANAGER 

The  Sacramento  Bee,  the  flagship  newspaper 
of  The  McClatchy  Company,  is  seeking 
a  National  Advertising  and  New  Product  De¬ 
velopment  Manager  to  join  our  National  Ad¬ 
vertising  team  and  coach  12  team 
members  to  develop  new  news  and  ad¬ 
vertorial  accounts  to  create  new  revenue 
streams,  and  serve  our  top  advertisers.  Our 
top  candidate  will  have: 

•Minimum  5  years  newspaper  advertising 
management  experience  with  a  major  news¬ 
paper 

•Excellent  leadership,  interpersonal,  and 
motivational  abilities 

•Ability  to  negotiate  large-volume  contracts 
and  design  customer-based  agreements 
•Innovative  ideas  and  problem-solving  skills 
•College  degree  in  advertising/marketing 
•Experience  with  developing  and  delivering 
outstanding  sales  presentations 

The  Bee’s  daily  circulation  is  283,194;  Sun¬ 
day  is  343,414.  The  Bee  is  ranked  fourth 
best  read  newspaper  among  the  top  fifty 
markets.  And,  The  Bee  is  located  in  one  of 
the  fastest  growing  areas  in  the  U.S. 

We  are  located  in  Northern  California  in  a 
beautiful  area  that  offers  city  or  country  living, 
close  proximity  to  San  Francisco  and 
Lake  Tahoe,  short  commutes,  and  affordable 
housing. 

We  offer  a  competitive  salary  and  bonus 
structure  plus  an  extensive  benefits 
package  including  fitness  and  childcare  cen¬ 
ters.  Visit  us  at  www.sacbee.com. 

Please  E-mail  resume  and  cover  letter  to: 
resumes@sacbee.com 


_ ADVER'nSING _ 

CLASSIFIED  ADVERTISING  MANAGER 

Andalusia  Newspapers,  a  Boone 
Newspaper,  Inc.  newspaper  located  in 
South  Central  Alabama  only  an  hour  from 
the  gorgeous  NW  Florida  beaches  and  Gulf 
of  Mexico,  has  an  opening  for  a  highly  skilled 
classified  call  center  manager. 

The  Andalusia  Classified  Call  Center  is  re¬ 
sponsible  for  two  dailies,  three 
twice-weeklies,  three  weeklies  and  four 
TMC  publications.  The  position  is  accountable 
for  implementation  of  strategies  to  increase 
recruitment,  real  estate  and  private 
party  revenues  to  reach  goals  for  all  prod¬ 
ucts.  Will  also  develop  plan  for  revenue 
growth,  and  reporting  for  accurate  income 
analysis  for  all  products. 

Responsibilities  include  management  of 
three  inside  sales  people,  one  paginator, 
performance  review  process,  Baseview  sys¬ 
tem  management,  invoicing  and  continual 
comparison  of  competitive  products.  Must 
have  3-5  years’  sales  management  experi¬ 
ence,  preferably  in  classified. 

Must  possess  excellent  organizational 
skills,  be  proficient  in  Word,  Excel,  and  Out¬ 
look.  Qualified  candidates  may  E-mail,  FAX 
or  mail  resume  to: 

Richard  D.  Brown 
Andalusia  Newspapers,  Inc. 

P.O.  Drawer  430 
207  Dunson  Street 
Andalusia,  AL  36420 
(334)  222-2402  ext.  333 
(334)  222-6597  FAX 

richard.brown@andalusiastarnews.com 


ADVERTISING  ADVER'nSING 


COME  HOME  TO 

plonaii0 

I  Are  you  looking  for  a  company  that  values  employees  and  ideas?  Do  you  have  the  necessary 
skills  to  contribute  to  one  of  the  leading  media  companies?  Do  you  have  experience  in  advertising, 
sales  and/or  the  home  furnishings  category? 

Look  no  further  -  you’re  home 

The  Dallas  Morning  News  is  seeking  a  results-oriented  Major  Accounts  Executive  to  manage 
and  grow  an  established  list  of  accounts  in  the  home  furnishings  category. 

Our  ideal  candidate  will  have  over  3  years  of  advertising  sales  experience:  a  solid  track  record 
of  exceeding  sales  quotas,  excellent  presentation  and  communication  skills:  and  the  ability  to 
provide  superior  customer  service.  You  must  thrive  in  a  deadline  driven,  high-energy  environment 
and  have  the  drive  and  initiative  necessary  to  consistently  develop  new  business  while 
growing  your  existing  customer  base.  The  successful  candidate  will  be  responsible  for  surpassing 
established  sales  targets:  sales  planning;  keeping  up-to^late  with  industry  trends  in  the 
home  furnishings  category;  developing  multi-product  solutions  and  understanding  and  acting 
upon  clients’  business  needs.  Send  resume  to: 

Attn:  Major  Accounts 
E-mail;  dmnjobs@hotmail.com 
Fax;  (214)  977-8239 

The  Dallas  Morning  News 

P.O.  Box  655237,  Dallas,  TX  75265 


It ’s  a_  Classified  Secret! 

We’ll  never  reveal  the  identity  of  an  E&P  box  holder 


www.editorandpublisher.com 
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-HELP  WANTED- 


CIRCULATION 


CIRCULATION  DIRECTOR 
Award-winning  Knight  Ridder  newspaper 
seeks  exceptional  leader  for  top  circulation 
position.  The  Lexington  (KY)  Herald-Leader 
has  an  opening  for  circulation  director  of 
this  dynamic  daily  newspaper  that  circulates 
in  75  central  and  eastern  Kentucky 
counties.  Applicants  must  have  a  proven 
track  record  and  possess  strong  leadership 
and  communication  skills.  Applicants 
should  submit  letter  of  inquiry  and  resume 
to  Cindy  Frazer,  employment  coordinator, 
Lexington  Herald-Leader,  100  Midland  Ave., 
Lexington,  KY.  40508  or  by  E-mail  to: 
cfrazer@herald-leader.com. 

Our  Circulation  Division  has  an  opening  for 
a  CUSTOMER  SERVICES  SUPERVISOR. 

The  successful  candidate  will  posses: 

•  Computer  and  keyboard  skills 

•  Telephone  etiquette 

•  A  minimum  of  3  years'  Supervisory  expe¬ 
rience  with  an  emphasis  on  customer  service 

•  College  degree  desired 

Interested  candidates  should  submit  a  re¬ 
sume/application  to: 

The  Bakersfield  Californian 
ATTN:  Human  Resources- 
Customer  Service  Supervisor 
P.  0.  Box  440 

Bakersfield,  CA  93302-0440 
E-mail:  jobs@bakersfield.com 
FAX:  (661)  395-7484 

All  applicants  are  subject  to  a 
pre-employment  physical,  drug  screen  and 
background  investigation.  EOE. 


CIRCULATION  DIRECTOR 
Midwest  newspaper  group  seeks 
up-and-coming  professional  to  lead  the  cir¬ 
culation  department  for  a  group  of  weekly 
newspapers.  Mix  of  paid,  non-paid  and  TMC 
products.  Minimum  of  five  years  circulation 
experience  required,  including  management 
duties  and  strong  people  skills.  This  is  an 
opportunity  to  join  a  growing  company  with 
a  strong  benefits  package. 

Reply  in  confidence  to: 

Box  3479,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 

CIRCULATION  SALES  MANAGER 
The  North  County  Times  in  Escondido,  CA 
has  an  opening  for  a  Circulation  Sales  Man¬ 
ager.  The  right  candidate  will  have  a  minimum 
of  five  years  circulation  sales  management 
experience  including  proven  successes  in 
EZ-Pay  growth,  telemarketing, 
door  crew,  direct  mail  and  kiosk  sales. 

Sales  and  leadership  ability,  effective  man¬ 
agement  skills,  and  knowledge  of 
circulation  statistical  systems  are  required. 
A  solid  knowledge  of  Microsoft  Excel,  Word 
and  working  knowledge  of  Access  are  also 
required. 

We  offer  a  competitive  salary  and  excellent 
benefits  package.  Qualified  applications 
should  send  resume  and  cover  letter  detailing 
salary  requirements  to:  Peggy  Chapman,  Hu¬ 
man  Resources  or  Mark  Henschen, 
Circulation  Director,  North  County  Times, 
207  E.  Pennsylvania  Avenue.  Escondido,  CA 
92025,  E-mail:  pchapman@nctimes.com. 


CIRCULATION 


CIRCULATION 

SALES  AND  MARKETING  MANAGER 
The  Observer-Dispatch,  a  45,000  daily  and 
55,000  Sunday  located  in  central  New 
York,  is  seeking  a  Circulation  Sales  and 
Marketing  Manager.  You  will  be  responsible 
for  increasing  market  penetration  and  meet¬ 
ing  circulation  volume  and  revenue  goals. 

Five  years  of  circulation  and  sales  experience 
as  well  as  sound  people  and  organizational 
skills  required.  Marketing  experience 
is  a  plus. 

If  you  want  to  be  part  of  and  grow  within 
America's  largest  newspaper  publisher  in 
the  US,  Gannett,  please  apply  to: 

Observer-Dispatch,  Attn:  Human  Resources 
221  Oriskany  Plaza,  Utica,  NY  13501 
E-mail:  rprocida@utica.gannett.com 

RETAIL  &  EDUCATIONAL  SALES  MANAGER 
THE  ARIZONA  REPU8UC 

The  Arizona  Republic,  part  of  Gannett  Co. 
Inc.,  the  largest  newspaper  publisher  in  the 
US,  has  an  immediate  senior  management 
opportunity  in  our  circulation  team. 

The  Retail  and  Education  Sales  Manager  di¬ 
rects  the  sales  and  marketing  functions  for 
all  single  copy  retail,  rack  and  third  party 
bulk  accounts  throughout  the  Phoenix 
metro  area  and  educational  sales  throughout 
the  state. 

Initiates  creative  sales  programs  and  devel¬ 
ops  methods  to  track/gauge  program  ef¬ 
fectiveness.  Builds  and  manages  strong  re¬ 
lationships  with  Marketing,  Advertising, 
Newsroom  and  other  departments. 

This  circulation  professional  will  possess  a 
demonstrated  history  of  successful  leader¬ 
ship,  volume  growth,  integrity  and  human 
relation  skills.  The  successful  candidate  will 
craft  appropriate  business  strategies  and 
changes  in  sales  methodologies  to  develop 
business  plans  that  address  finance, 
staffing,  sales  and  marketing  needs.  Men 
toring,  coaching  and  developing  teams  are 
essential  in  the  position. 

Qualified  candidates  will  have  a  Bachelor's 
degree.  A  minimum  or  four  years  sales  and 
analytical  experience  required.  Strong  lead¬ 
ership,  management,  negotiation,  presenta¬ 
tion  and  motivational  skills  are  essential. 
Successful  candidates  will  demonstrate 
strong  analytical  skills,  business  acumen, 
and  sound  judgment.  Successful  candidates 
will  possess  strong  people  and  consensus 
gathering,  partnering  and  sales  skills.  Ideal 
candidates  will  be  creative,  persuasive,  and 
articulate. 

The  Arizona  Republic  provides  competitive 
salaries  and  a  comprehensive  benefits 
package.  Candidates  with  the  above  qualifi¬ 
cations  and  the  desire  to  join  a  results- 
oriented  team  should  submit  resume  and 
salary  requirements  to: 

sara.reinstein@pni.com 
The  Arizona  Republic  is  an  equal 
opportunity  employer  and  a  drug-free 
workplace. 

CIRCULATION  DIRECTOR 
Central  Florida  daily  in  growing  and  compet¬ 
itive  market  seeks  experienced  circulator 
with  demonstrated  successful  track  record 
in  marketing  and  management.  Apply  to: 
Publisher,  The  News  Chief 
P.O.  Box  1440,  Winter  Haven,  FL  33882 
Or  E-mail:  publisher@newschief.com 


EDITORIAL 


CITY  EDITOR 

La  Voz,  Phoenix,  Arizona's  Award  Winning 
Spanish  language  newspaper,  is  seeking  a 
fully  bi  lingual  experienced  editor,  to  lead 
and  manage  our  newsroom.  The  candidate 
must  have  strong  people  skills,  outstanding 
organizational  ability,  and  good  news  judg¬ 
ment. 

La  Voz  is  a  weekly  with  50,000  copies  dis¬ 
tributed  statewide.  The  candidate  will  be 
working  with  an  editorial  staff,  which  won 
1 1  Arizona  Press  Awards,  and  currently  has 
a  Pulitzer  Prize  winning  reporter  on  staff. 

Please  send  your  cover  letter  and  resume 
to:  Dan  Brostowicz,  The  Ashland  Media 
Group,  800  N.  1st.  avenue,  Phoenix,  AZ 
85003  or  E-mail:  dan@ashlandmedia.com 

CITY  EDITOR 

The  Courier,  owned  by  The  New  York  Times 
Co., is  a  20,000-circulation  daily  newspaper 
in  Houma,  La.,  seeks  a  city  editor  to  lead 
an  award-winning  local  news  staff  of  five  re¬ 
porters,  two  photographers  and  freelancers. 
The  Courier  has  earned  the  Louisiana  Press 
Association's  Newspaper  of  the  Year  award 
in  its  circulation  category  four  of  the  past 
five  years.  We're  about  an  hour  from  New 
Orleans  in  a  unique,  vibrant  community  with 
a  Cajun  heritage  and  a  big  appetite  for  local 
news. 

We're  seeking  a  candidate  with  keen  news 
judgment,  mastery  of  the  English  language 
and  AP  style,  proven  leadership  experience 
and  strong  organization  and  people  skills. 
We're  looking  for  a  creative,  enterprising 
journalist  who  knows  how  to  write,  edit  and 
direct  stories  readers  care  about. 

Among  other  requirements:  four  years  ex¬ 
perience  at  a  daily  newspaper,  including  at 
least  two  years  as  a  reporter;  and  a  college 
bachelor's  degree.  Here's  your  chance  to 
lead  a  strong,  creative  news  staff  in  a 
newsroom  that  is  more  like  a  family  than  a 
workplace. 

Send  resume  and  cover  letter  to  The  Courier; 
Karen  Dauzat,  Human  Resources;  P.O. 
Box  2717;  Houma,  LA  70360  or  E-mail: 
karen.dauzat@houmatoday.com 


COPY  EDITOR 

The  Virgin  Islands  Daily  News  seeks  a  veteran 
Page  1  Editor  with  virtuoso  Quark  skills, 
deadeye  aim  on  headlines,  shrewd  news 
judgment  and  mastery  of  both  precision  line 
editing  and  complex  project  editing.  Don't 
be  misled  by  our  location.  This  is  a 
hard-driving  newsroom,  not  a  laid-back  resort. 
We  are  a  Pulitzer  Prize-winning  daily 
newspaper,  and  this  year  we  won  the  APME 
Public  Service  Award  in  the  small  newspaper 
category.  We  are  looking  for  an  editor 
who  has  honed  the  required  skills  on  a 
news  desk  at  a  high-quality  daily 
newspaper.  Experience  in  magazines, 
online  or  weekly  or  college  newspapers  is 
not  sufficient  preparation  for  the  demands 
here.  Please  send  cover  letter,  resume  and 
your  five  best  daily  newspaper  Page  1  layouts 
with  your  headlines  and  editing  clearly 
identified.  E-mail  to  jrobbins@dailynews.vi. 
or  Express  Mail  to:  Daily  News  Editor,  9155 
Estate  Thomas,  St.  Thomas,  USVI,  00802. 


EDITORIAL 


COPY  EDITOR/PAGE  DESIGNER 
The  Daytona  Beach  News-Journal  is  seeking 
a  copy  editor/page  designer  for  the  Night 
News  Desk.  Preferred  candidate  has  3-5 
years  copy  desk  experience,  including  page 
layout/design.  Pagination  skills  and  reporting 
background  a  plus.  Mail  or  E-mail  a  cover  let¬ 
ter  and  resume  with  references  and 
clips  to  Chris  Seymour,  Deputy  Managing 
Editor-Production,  Daytona  Beach 
News-Journal,  P.O.  Box  2831,  Daytona 
Beach,  FL  32120-2831. 

E-mail:  chris.seymour@news-jrnl.com 


COPY  EDITOR:  Birmingham  Post-Herald 
seeks  news  desk  team  player.  Applicants 
should  have  flair  for  design,  strong  word 
skills.  HTML  a  plus.  Send  cover  letter,  resume 
to  Susan  Robinson,  News  Editor,  Birmingham 
Post-Herald,  P.O.  Box  2553,  Birmingham,  AL 
35202,  or: 

srobinson@postherald.com 
(no  attachments) 


COPY  EDITORS 

The  Great  Falls  (MT)  Tribune,  a  34,000  daily 
is  seeking  a  full-time  Sports  Copy  Editor 
and  a  News  Copy  Editor.  Weekends  and 
nights.  Editing,  design,  wire  work  included 
with  some  writing  possible.  Contact: 

Susan  Ballance,  Personnel  Administrator 
(406)  791-6528 
sballanc@greatfal.gannett.com 


ENVIRONMENTAL  OR  HEALTH  ACTIVIST  to 
direct  project  concerning  corporate  influence 
on  science.  Background/degree  in 
environmental  or  health  sciences,  law,  or  in¬ 
vestigative  journalism  and  strong 
experience  leading  advocacy  campaigns. 
Send  letter,  resume  to,  CSPI,  E&P:  DIS, 
1875  Conn.  Ave.  NW,  #300,  DC  20009. 

GRAPHIC  ARTIST,  NEWS  &  MOVIE  REVIEWER 
The  News  &  Observer  in  Raleigh,  NC,  has 
the  following  openings: 

GRAPHIC  ARTIST,  NEWS:  Energetic  and  tal¬ 
ented  Graphic  Artist  to  produce  high-impact 
visual  presentations  for  section  fronts, 
which  may  include  illustrations  as  well  as  in¬ 
formation  graphics.  Must  be  willing  to  col¬ 
laborate  with  reporters  and  editors  to  con¬ 
ceptualize  ideas  for  graphics.  Two  years  ex¬ 
perience  in  newspaper  graphics  preferred. 
Must  be  proficient  in  Illustrator,  FreeHand 
and  Photoshop,  and  have  experience  in  3D 
modeling  programs  and  use  of  Macromedia 
Flash  for  online  multimedia  presentations. 
MOVIE  REVIEWER:  Looking  for  someone  to 
review  movies,  both  Hollywood  and  inde¬ 
pendent,  in  a  market  that's  strong  in  art 
house  cinema.  Reporter  must  stay  current 
with  cinema  and  theater  trends,  report  on 
regional  film  festivals,  report  stories  and 
write  news  on  deadline  and  produce  com¬ 
mentary  for  daily  and  Sunday  entertainment 
pages.  Beat  requires  catching  occasional 
GA  assignments  for  daily  features  sections 
and  Friday  entertainment  magazine.  Two 
years  daily  newspaper  experience  required; 
film/entertainment  reporting  definitely  plus. 
Send  cover  letter,  resume,  references  and 
a  set  of  clips  to  John  Drescher,  Managing 
Editor,  The  News  &  Observer,  215  S. 
McDowell  Street,  Raleigh,  NC  27602. 
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-HELP  WANTED- 


EDITORIAL 


HEALTH  REE>ORTER 

The  Messenger-Inquirer,  a  31,500  daily  in 
Owensboro,  Kentucky,  is  seeking  an  experi¬ 
enced  health  reporter.  The  ideal  candidate 
will  be  a  self-starter  with  excellent  writing 
skills,  good  news  judgment,  understanding 
of  libel  law,  and  an  ability  to  work  under 
deadlines.  Some  weekend  and  evening 
work  required.  A  Bachelor’s  degree  in  jour¬ 
nalism  or  English  is  preferred.  Send  cover 
letter,  resume  and  five  clips  to  Health  Re¬ 
porter  Search,  P.O.  Box  1480,  Owensboro, 
KY  42302.  EOE.  Paxton  Media  Group  LLC 
IS  an  equal  opportunity  employer  and  does 
not  discriminate  on  the  basis  of  race,  religion, 
sex,  age,  national  origin  or  disability. 


MAGAZINE  EDITOR 

Louisiana-based  State-by-State  Gardening 
magazines  seeks  expert  horticultur¬ 
ist/gardener  to  be  associate  editor.  Editing 
and  layout  experience  required. 

Call:  (318)  255-3149 


MANAGING  EDITOR 

A  good,  mid-sized  Midwest  daily  is  looking 
for  a  managing  editor  who  will  inspire 
greatness.  The  successful  candidate  will 
develop  a  staff  to  produce  local  stories 
effecting  change  in  the  community. 

The  managing  editor  will  identify  stories 
with  hardTiitting  potential,  excel  in  editing 
these  stories  and  revel  in  their  eyecatch¬ 
ing  presentation.  Ten  years  of  manage¬ 
ment  experience  is  required. 

Please  send  resume  with  references  to: 

Box  3464,  E&P  Classifieds 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


MANAGING  EDITOR 

Monthly  business  publication  in  the  Midwest 
seeks  experienced,  competitive,  research- 
minded  managing  editor  to  write,  edit  and 
manage  workflow  process  for  magazine 
and  related  publications.  Applicants  should 
possess  entrepreneurial  spirit  and  ability  to 
pursue  in-depth  research  to  produce  com¬ 
pelling  content.  Reply  with  resume  and  ref¬ 
erences.  Confidentiality  respected. 

Box  3466,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor,  NY,  NY  10003 


METRO  EDITOR 

The  Green  Bay  Press-Gazette,  Wisconsin’s 
third-largest  newspaper,  is  looking  for  its 
next  metro  editor.  You’ll  work  with  experi¬ 
enced  editors  to  supervise  a  staff  of  14  re¬ 
porters  in  carrying  out  aggressive  beat  re¬ 
porting  and  sophisticated  enterprise. 

Contact  Deputy  Editor  Joanne  Zipperer: 
)Zippere@greenbaypressgazette.com 
Or  call  at  (920)431-8311. 


REPORTER  sought  for  aggressive  afternoon 
daily.  Willing  to  consider  entry-level  with  the 
right  candidate.  Resume,  cover  letter,  clips 
to  Metro  Editor  John  Staed,  Birmingham 
Post-Herald,  P.O.  Box  2553,  Birmingham, 
AL  35202,  )staed@postherald.com. 


EDITORIAL 


MANAGING  EDITOR 

The  Catholic  Standard  and  Times,  an 
award  winning  publication,  is  conducting 
a  search  for  a  dynamic  Editor  to 
join  a  passionate  group  of  journalists 
dedicated  to  making  a  difference.  The 
ideal  candidate  is  an  experienced 
newspaper  professional  with  excellent 
editing  and  re-writing  skills  who  will 
create  and  manage  a  newsroom,  gen¬ 
erate  story  lines  and  motivate 
reporters,  while  staying  on  top  of 
breaking  news.  If  you  would  like  to 
share  in  our  exciting  mission  of  edu¬ 
cating,  informing  and  inspiring  the 
Catholic  Community,  please  forward  a 
resume  and  salary  requirements  with 
clips,  and  a  cover  letter  explaining  why 
you  want  and  are  perfect  for  this  job 
to: 

Archdiocese  of  Philadelphia 
Human  Resources 
Attn  Job  Code  KDCSTE 
222  N  17th  Street 
Philadelphia,  PA  19103 
Fax:  (215)  587-3572 
E-mail:  kdongivin@adphila.org 


SPORTS  EDITOR 

Live  and  work  on  beautiful  Nantucket  Island. 
Good  pay,  benefits,  lots  of  autonomy.  As 
sports  editor  your  job  is  to  cover  all 
aspects  of  sports  and  outdoors  on  the  island. 
Ideal  candidate  has  weekly  newspaper 
exeprience,  knows  how  to  cover  school 
sports.  Must  be  able  to  start  now.  Editor, 
The  Nantucket  Independent,  119  Pleasant 
Street,  Nantucket,  MA  02554. 

Editor@Nantucketlndependent.com 

TECHNICAL  PUBLICATION  WRITER  for  NE 
OH  to  develop,  write  and  edit  materials  for 
report,  proposals,  related  technical  and  ad¬ 
ministrative  publication  concerned  with 
work  methods  procedures.  Conduct  public 
relations  and  advertising  programs  desig¬ 
nated  to  create  and  maintain  favorable  im¬ 
age.  Analyze  office  target  market.  Write  ar¬ 
ticles  to  be  publish  in  magazines,  newspa¬ 
pers  and  Internet  Websites.  Create  brochure 
and  assist  in  laying  out  material  for 
publication.  Minimum  Bachelor’s  degree  in 
Communications  or  equivalent,  3  months 
experience.  Resumes  to  3150  Chester  Ave¬ 
nue,  Cleveland,  OH  44114.  No  Calls.  EOE. 


The  Watertown  (NY)  Daily  Times,  a 
32,000-circulation  newspaper  located  be¬ 
tween  the  Adirondack  Mountains  and  Lake 
Ontario,  has  an  opening  for  a  GENERAL  AS¬ 
SIGNMENT  REPORTER.  Send  clips,  refer¬ 
ences,  etc.,  to:  Bob  Gorman,  Managing  Edi¬ 
tor,  Watertown  Daily  Times,  260  Washington 
Street,  Watertown,  NY  13601. 

WRITER 

African  American  weekly  newspaper  seeks 
freelance  writer  for  500  to  1000  word  arti¬ 
cles  on  a  variety  of  topics  of  interest  to  its 
market.  Please  forward  writing  samples,  re¬ 
sume,  compensation  expectations  to: 

Eric  H.  Kearney 

P.O.  Box  29077,  Cincinnati,  OH  45229 


HUMAN  RESOURCES 


VICE  PRESIDENT:  HUMAN  RESOURCES 
Northern  California  Division 

The  California  Newspapers  Partnership,  a 
S200  million  plus  subsidiary  of  MediaNews 
Group,  seeks  a  Vice  President,  Human  Re¬ 
sources  for  its  Northern  California  Division 
that  includes  2000  employees  and  nearly 
20  daily  newspaper  properties  from  the  SF 
Bay  Area  to  as  far  north  as  Eureka. 

Seeking  a  highly  talented  mdividual  to  join 
our  Executive  team  and  direct  our  HR  func¬ 
tions  while  working  out  of  our  corporate  of¬ 
fice  in  Downtown  Oakland.  The  position  will 
develop  a  human  resource  strategy  that 
aligns  with  business  and  operational  goals. 

Responsible  for  enhancing  initiatives  in  the 
areas  of  recruiting,  staffing,  retention,  em¬ 
ployee  relations,  organizational  development, 
compensation,  benefits,  training  and 
development  and  labor  relations. 

Reporting  to  the  president  of  the  division, 
the  VP  of  HR  will  direct  4  regional  HR  Direc¬ 
tors  and  a  local  HR  staff  that  are  accountable 
for  the  day-today  personnel  administration  of 
Northern  California  suburban  and 
community  newspapers. 

Must  have  demonstrated  abilities  to  lead 
and  manage  change  and  build  strong  trust 
based  relationships  with  all  levels  of  staff. 
Knowledge  of  California  employment  laws 
required.  Minimum  10  years  of  HR  manage¬ 
ment  level  experience  required.  Newspa- 
per/publishing  experience  a  plus. 

We  offer  an  exceptional  financial  package 
that  includes  an  attractive  MBO  program, 
comprehensive  benefits  package,  car  allow¬ 
ance,  401(k)  with  employer  match  and 
more.  Salary  commensurate  with  experience 
and  education.  Cover  letter,  resume 
with  salary  history:  hr@angnewspapers.com 


PRESSROOM 


PRESS  OPERATOR 

Martha’s  Vineyard  Newspaper,  the  Gazette, 
is  seeking  an  experienced  pressroom  oper¬ 
ator  for  our  weekly  newspaper.  The  press 
operator  is  responsible  for  maintaining  high 
print  standards,  performing  regular  press 
maintenance,  and  oversight  of  our  4-unit 
Goss  Community  press,  mailroom  equipment 
and  other  dubes. 

FulFtime  pay  and  benefits  for  approximately 
1 5  hours  per  week  of  printing,  or  we  offer 
housing  and  transportation  options  plus  a 
competitive  hourly  wage  for  an  individual 
willing  to  commute  to  the  Island  two  days 
per  week.  Contact  Joe  Pitt,  Vineyard  Gazette, 
P.O.  Box  66,  Edgartown,  MA.  02539. 

E-mail:  jpitt@mvgazette.com 


HEAD  PRESS  PERSON 

The  Boca  Raton  News  is  looking  for  an  expe¬ 
rienced  press  person  to  supervise  staff  at  a 
daily  newspaper.  We  seek  a  skilled  individual 
to  supervise  employees,  manage  equipment 
maintain  and  run  the  press.  Mechanical  apti¬ 
tude  and  good  color  perception  required.  Re¬ 
sume  to: 

cramsarup@bocanews.com 
or  Call:  (561)893-6400 


PRESSROOM 


PRESS  OPERATORS 

The  Plain  Dealer,  Ohio’s  largest  newspaper, 
is  seeking  press  persons.  Offset 
experience  in  a  web  environment  is  preferred, 
although  commercial  press  experience  will  be 
considered.  Must  be  willing  to 
work  a  varied  schedule  including  nights, 
weekends  and  holidays.  We  offer  a  starting 
salary  of  $980.00  per  week,  and  an  excellent 
benefits  package.  Interested  applicants 
should  submit  a  resume  and/or  letter  de¬ 
tailing  quaMcabons  to: 

The  Flam  Dealer 
Plain  Dealer  Raza 
Human  Resources  Department 
"Press  Operator” 

1801  Superior  Avenue 
Cleveland,  OH  44114 
Or  FAX  to:  (216)  999-6365 
An  Equal  Opportunity  Employer 


PRODUCTION/TECH 


PRE-PRESS  AND  TECHNOLOGY  MANAGER 
The  Seattle  Times  Company  is  seeking  an 
experienced  operations  professional  to 
oversee  prepress  and  related  technology 
functions  at  our  Seattle  facility.  Qualified  in¬ 
dividual  will  have  strong  leadership  skills 
and  a  minimum  of  five  years  of  management 
experience. 

Technical  knowledge  of  all  aspects  of  news¬ 
paper  prepress  technology  and  workflows 
required,  including  ad  management  and 
pagination  systems,  as  well  as  strong  color 
knowledge.  Must  be  able  to  meet  the  de¬ 
mands  of  producing  two  metro  dailies  (the 
Seattle  Times  and  Seattle  Post-Intelligencer), 
as  well  as  leading  projects  and 
process  improvement  initiatives. 

BS/BA  degree  strongly  preferred,  master’s 
a  plus.  Highly  competitive  salary  and  benefits 
package,  and  a  chance  to  live  in  the 
beautiful  Pacific  l^rthwest. 

We  are  a  family-owned  and  operated  com¬ 
pany,  committed  to  and  involved  with  the 
community  we  serve.  We  are  a  drug-free 
workplace.  EOE.  Learn  more  about  our 
company  at:  seattlebmescompany.com. 
E-mail  cover  letter  and  resume  to 
st.resumes@seattletimes.com,  must 
include  reference  #  03-136.  (Single 
attached  Word  document)  or  mail  to  Em¬ 
ployment /03-1 36,  PO  Box  70,  Seattle,  WA 
98111,  or  FAX  to:  (206)  4930785. 


PRODUCTION  DIRECTOR 
The  Tribune-Star,  a  30,00Ckirculation  daily 
in  Terre  Haute,  Indiana,  seeks  a  top 
professional  to  manage  its  production  and 
commercial  printing  operation.  Send  cover 
letter  and  resume  to  Publisher  Trevis  May- 
field,  The  Tribune-Star,  P.O.  Box  149,  Terre 
Haute,  IN  47808. 


Sometimes  our  light  goes  out  but  is 
blown  into  Home  by  another 
human  being.  Each  of  us  owes 
deepest  thanks  to  those  who  have 
rekindled  this  light. 

-Albert  Schweitzer 
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ADVERTISING 


I  BRING  20  YEARS  of  newspaper/magazine 
advertising  sales  experience  to  the  table. 
Seasoned,  dedicated  employee  with  exten¬ 
sive  knowledge  of  all  facets  of  these  indus¬ 
tries.  Increased  revenue  and  market  share 
in  all  positions.  Seeking  full-time  position  in 
NY/NJ  areas  with  a  growing  publication. 

E-mail:  Rosie48269@cs.com 
Or  call  Howard  at:  (732)  988-6157 


ART/GRAPHICS 


NEED  A  HAND  with  your  publication  design, 
layout  or  production?  This  graphic  artist  can 
give  you  a  hand.  Over  20  years  experience 
in  designing  and  producing  newspapers, 
magazines,  newsletters,  and  marketing  ma¬ 
terials.  Available  on  a  freelance  or  full  time 
basis.  Call  Hunter  at  (908)  630-0151  or  Fax 
(908)  204-0697  for  more  information. 


CIRCULATION 


PROFESSIONAL  CIRCULATOR  seeks  imme-  i 
diate  Distribution/Sales  opportunity  in  Long  i 
Island,  New  York.  Tel/Fax:  (631)  588-2735.  j 


EDITORIAL 


THOUGHTFUL,  VERSATILE,  award-winning 
DC-based  print/radio  journalist  seeks  creative 
challenge.  Available  as  Capitol  Hill 
stringer,  beat  maven,  news/feature  editor 
or  writing  coach.  Contact  Amy  at  (410) 
491-3133  or  E-mail:  ALB457@hotmail.com. 


PRODUCTION/TECH 


OPERATIONS  MANAGEMENT  professional 
having  10-H  years  experience  with  major  na¬ 
tional  newspapers  seeks  a  position  in  a 
daily  newspaper.  Willing  to  relocate.  For  re¬ 
sume  or  additional  details  please  contact 
Girish  Pandit  at  (770)  252-9244  or  E-mail: 
gkps@mindspring.com 


From  the 

newsrooms 

to  the 

PRESSROOMS 

to  the 

boardrooms  - 

no  one  covers  the 
newspaper  business  like 
Editor  &  Publisher 


visit  our  website  at 
www.editorandpiiblisher.coiii 


**  ENTRY  LEVEL  &  INTERNSHIP  RECRUITMENT  ** 

You  can  never  have  too  much  talent  on  a  staffO. 

Not  in  today’s  demanding,  rapidly  evolving  workplace 

New  talent  brings  energy,  enthusiasm  and  new  ideas. 

One  of  the  ways  Editor  &  Publisher  serves  the  newspaper  marketplace  is  by  offering 
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OPINION 


Finally,  a  leading  news  organization  fact-checks  one  of  the  most 
important  speeches  of  our  time.  Why  did  it  take  so  long? 


Last  month,  Charles  J.  Hanley,  speclajl  correspon- 
dent  for  the  Associated  Press  and  winner  of  a  Pulitzer 
Prize  in  2000,  wrote  a  devastating  2,500-word  critique 
of  claims  made  by  Secretary  of  State  Colin  Powell  in  his 
influential  Feb.  5  speech  to  the  United  Nations  on  Iraq’s 
weapons  of  mass  destruction.  In  a  column  in  this  issue,  on  page  30, 
E^P  Editor  Greg  Mitchell  calls  this  speech  the  single  most  impor¬ 
tant  moment  in  the  march  to  war  —  and  charges  that  the  media’s 
unquestioning  endorsement  of  Powell’s  assertions  made  invasion 
inevitable.  Here  are  brief,  edited  excerpts  from  the  Hanley  article 
(available  in  its  entirety  at  http://tinyurl.com/jnee). 

ALUMINUM  TUBES:  Powell  said  “most  displayed  artists’  conceptions  of  such 
United  States  experts”  believed  aluminum  vehicles. 

tubes  sought  by  Iraq  were  intended  for  After  the  invasion,  U.S.  authorities  said 
use  as  centrifuge  cylinders  for  enriching  they  found  two  such  truck  trailers  in  Iraq, 
uranium  for  nuclear  bombs.  and  the  CLA  said  it  concliukd  they  were  part 

Energy  Department  experts  and  Pow-  of  a  bioweapons  production  line.  But  no 

ell’s  own  State  Department  intelligence  trace  of  biological  agents  was found  on 

bureau  had  already  dissented from  this  them,  Iraqis  said  the  equipment  made 

CIA  view...  No  cen  trifuge  program  has  hydrogenfor  weather  balloons,  and  State 

been  reported  found.  Department  intelligence  balked  at  the  CIA’s 

REVIVED  NUCLEAR  PROGRAM:  conclusion. 

“We  have  no  indication  that  Saddam  DESERT  WEAPONS:  According  to 

Hussein  has  ever  abandoned  his  nuclear  Powell,  unidentified  sources  said  the  Iraqis 
weapons  program,”  Powell  said.  dispersed  rocket  launchers  and  warheads 

On  July  24,  Foreign  Minister  Ana  holding  biological  weapnans  to  the  western 

Palacio  of  Spain,  a  U.S.  ally  on  Iraq,  desert,  hiding  them  in  palm  groves  and 

said  there  was  “no  evidence,  no  proof’’  of  moving  them  every  one  to  four  weeks. 

a  nuclear  bomb  program  before  the  war.  Nothing  has  been  reported  found,  after 

No  such  evidence  has  been  reported found  months  of  searching  by  U.S.  and  Australian 

since  the  invasion.  troops  in  the  nearly  empty  desert. 

DECONTAMINATION  VEHICLES:  At  ANTHRAX:  Powell  noted  Iraq  had 
two  sites,  Powell  said  trucks  were  declared  it  produced  8,500  liters  of  the 

“decontamination  vehicles”  associated  biological  agent  anthrax  before  1991.  None 
with  chemical  weapons.  has  been  “verifiably  accounted  for,”  he  said. 

Nothing  has  been  reported  found  since...  No  anthrax  has  been  reported  found, 

Norwegian  inspector  Jom  Siljeholm  told  post-invasion. 

AP  on  March  19  that  “decontamination  UNMANNED  AIRCRAFT:  Powell 
vehicles”  U.N.  teams  were  led  to  by  U.S.  showed  video  of  an  Iraqi  F-1  Mirage  jet 

information  invariably  turned  out  to  be  spraying  “simulated  anthrax.”  He  said  four 

water  or  fire  trucks.  such  spray  tanks  were  unaccounted  for,  and 

BIOWEAPONS  TRAILERS:  Powell  said  Iraq  was  building  small  unmanned  aircraft 
defectors  had  told  of  “biological  weapons  “well  suited  for  dispensing  chemical  and 

factories”  on  trucks  and  in  train  cars.  He  biological  weapons.” 


ALUMINUM  TUBES:  Powell  said  “most 
United  States  experts”  believed  aluminum 
tubes  sought  by  Iraq  were  intended  for 
use  as  centrifuge  cylinders  for  enriching 
uranium  for  nuclear  bombs. 

Energy  Department  experts  and  Pow¬ 
ell’s  own  State  Department  intelligence 
bureau  had  already  dissented from  this 
CIA  view...  No  centrifuge  program  has 
been  reported found. 

REVIVED  NUCLEAR  PROGRAM: 

“We  have  no  indication  that  Saddam 
Hussein  has  ever  abandoned  his  nuclear 
weapons  program,”  Powell  said. 

,  On  July  24,  Foreign  Minister  Ana 

Palacio  of  Spain,  a  U.S.  ally  on  Iraq, 
said  there  was  “no  evidence,  no  proof”  of 
a  nuclear  bomb  program  before  the  war. 

No  such  evidence  has  been  reported  found 
since  the  invasion. 

DECONTAMINATION  VEHICLES:  At 

two  sites,  Powell  said  trucks  were 
“decontamination  vehicles”  associated 
with  chemical  weapons. 

Nothing  has  been  reported found  since... 
Norwegian  inspector  Jom  Siljeholm  told 
AP  on  March  19  that  “decontamination 
vehicles”  U.N.  teams  were  led  to  by  U.S. 

I ;  information  invariably  turned  out  to  be 
water  or  fire  trucks. 

BIOWEAPONS  TRAILERS:  Powell  said 
defectors  had  told  of  “biological  weapons 
factories”  on  trucks  and  in  train  cars.  He 
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U.S.  Secretary  of  State  Colin  Powell  holds  up 
the  type  of  vial  he  said  could  contain  Anthrax. 

According  to  U.N.  inspectors’ reports, 
the  video  predated  the  1991  Gulf  War, 
when  the  Mirage  was  said  to  have  been 
destroyed,  and  three  of  the  four  spray  tanks 
j  were  destroyed  in  the  19.90s.  No  small 
!  drones  or  other  planes  with  chemical- 
,  biological  capability  have  been  reported 
found  in  Iraq  since  the  invasion. 

FOUR  TONS  OF  VX:  Powell  said  Iraq 
produced  four  tons  of  the  nerve  agent  VX. 

Powell  didn’t  note  that  most  of  that  was 
destroyed  in  the  1990s  under  U.N.  supervi¬ 
sion.  No  VX  has  been  reported  found  since 
the  invasion. 

‘EMBEDDED’  CAPABILITY:  “We  know 
that  Iraq  has  embedded  key  portions  of 
its  illicit  chemical  weapions  infrastructure 
within  its  legitimate  civilian  industry,” 
Powell  said. 

No  “chemical  weapons  infrastructure” 
has  been  reported  found. 

CHEMICAL  AGENTS:  “Our  conservative 
estimate  is  that  Iraq  today  has  a  stockpile 
of  between  100  and  500  tons  of  chemical- 
weapons  agent,”  Powell  said. 

Powell  gave  no  basis  for  the  assertion, 
and  no  such  agents  have  been  reported 
found. 

CHEMICAL  WARHEADS:  Powell  said 
122-mm  “chemical”  warheads  found  by 
U.N.  inspectors  in  January  might  be  the 
“tip  of  an  iceberg.” 

The  warheads  were  empty,  a  fact  Powell 
didn’t  note.  No  others  have  been  reported 
found  since  the  invasion. 

SCUDS,  NEW  MISSILES:  Powell  said 
“intelligence  sources”  indicate  Iraq  had  a 
secret  force  of  up  to  a  few  dozen  prohibit¬ 
ed  Scud-type  missiles.  He  said  it  also  had 
a  program  to  build  newer,  600-mile- 
range  missiles. 

No  Scud-type  missiles  have  been 
reported found.  No  program  for  long- 
range  missiles  has  been  reported.  ® 
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{continued from  page  12}  School  of 
Journalism  and  Telecommunications 
hasn’t  received  an  across-the-board  pay 
raise  in  three  years. 

No  vacancy 

What  the  budget  cutters  have  not 
reduced  is  student  demand  for  journalism 
classes,  which  is  swelling  nationwide. 
“We’re  bursting  at  the  seams,”  says 
Stephen  K.  Doig,  the  Knight  chair  in 
journalism  and  interim  director  of 
Arizona  State’s  j-school.  Like  many  jour¬ 
nalism  programs,  Arizona  State  requires 
students  to  apply  for  admission.  The 
number  of  students  is  capped  at  a  gener¬ 
ous  600,  but  the  school  still  turns  away 
about  20%  of  applicants.  Smaller  pro¬ 
grams  must  be  even  more  selective.  UC 
Santa  Cruz,  for  instance,  averages  three 
applicants  for  each  spot  in  its  classes. 

Missouri  tried  for  many  years  to  keep 
a  cap  of  about  650  undergrads  in  its 
program,  but  two  years  ago  it  agreed  to 
take  770  and  by  last  winter  it  was  over 
the  800  mark,  says  Mills:  “Our  prob¬ 
lem  is  too  many  great  kids.”  Indeed, 
j-school  deans  across  the  nation  say 
that  the  quality  of  students  has 
increased  dramatically  in  recent  years, 
to  the  point  that  some  worry  their 
programs  may  become  too  exclusive. 

“We’re  very  hot  on  this  campus. 

We  have  to  turn  away  students,”  says 
Illinois’  Yates.  Students  apply  for  ad¬ 
mission  to  the  college  for  their  junior 
year.  The  minimum  requirement  is  a 
3.0  grade  point  average  (GPA),  but  last 
year  the  average  GPA  for  those  admit¬ 
ted  to  one  of  the  600  spots  was  3.3. 
Nearly  100  applicants  were  rejected. 
Yates,  a  former  foreign  correspondent 
for  the  Chicago  Tribune,  says  he  keeps 
some  spots  open  for  those  who  may 
not  make  a  dean’s  list:  “We’ve  all 
known  people  in  the  newsroom  who 
may  not  be  the  best  academically,  but 
have  those  other  qualities  that  make 
a  good  journalist,  and  I  don’t  want  to 
lose  them.” 

Student  demand  explains  another 
paradox  of  journalism  education  at  state 
institutions  these  days:  Though  budget 
cutting  threatens  the  scope  and  even  the 
existence  of  more  j-programs  than  ever, 
increasing  numbers  of  j-schools  are 
clamoring  for  the  recognition  that  comes 
from  ACEJMC  accreditation.  Susanne 
Shaw,  a  University  of  Kansas  journalism 
professor,  has  been  executive  director  of 
the  ACEJMC  since  1986.  In  that  time,  she 
says,  the  number  of  accredited  journalism 


programs  has  increased  to  105  from  85. 
Another  seven  programs  are  on  the  coun¬ 
cil’s  waiting  list,  seeking  accreditation. 

A  new  development 

With  public  funding  for  journalism 
collapsing  (at  Illinois,  for  instance,  state 
money  accounts  for  just  29%  of  operating 
expenses),  the  job  definition  of  a  dean  at 
a  state  j-school  has  been  radically  rede¬ 
fined.  “A  contemporary  dean  absolutely 
has  to  be  raising  money.  That  Wcisn’t  as 
important  10  to  15  years  ago...  but  an 
increasing  proportion  of  operating  funds 
has  to  come  from  private  rather  than 
public  sources,”  says  Trevor  R.  Brown,  the 
dean  since  1984  of  the  School  of  Journal¬ 
ism  at  Indiana 
University.  Adds 
Kansas  professor 


schools 
have  to 
turn  away 
many  applicants  or  apply 
very  hi^  standards. 
“We’re  bursting  at  the 
seams.’’ 

—  STEPHEN  K.  DOiG.  Arizona  State  University 


Shaw:  “When  schools  interview  for  a 
dean,  they  want  to  know,  have  you  raised 
funds,  and  how  much  have  you  raised?” 

That  certainly  was  what  Western  Ken¬ 
tucky  University  wanted  to  know  before 
it  chose  Pam  McAllister-Johnson  as  the 
new  director  of  its  School  of  Journalism 
and  Broadcasting.  The  school  has  just 
moved  into  a  brand-new  $18.5  million 
facility,  and  it  wants  McAllister-Johnson 
to  fill  it  with  privately  funded  talent.  “My 
goal  is  to  get  a  chair  for  the  sequences,” 
she  says.  But  that’s  not  all:  There’s  nam¬ 
ing  rights  to  the  building  to  be  funded, 
and  other  profit  centers  to  develop.  West¬ 
ern  Kentucky  has  already  started  a  public 
relations  agency  and  a  photography  stu¬ 


dio  that  use,  and  pay,  j-school  students. 

Development,  as  the  professionals  like 
to  call  fund  raising,  has  become  dramati¬ 
cally  more  difficult  in  the  past  few  years. 
Consider  the  experience  of  Nebraska. 
Until  the  stock  market  collapse,  the  j- 
school’s  endowment  fund  had  growm  an 
astonishing  1,300%  since  1990.  “So  those 
stock  revenues  are  down,  obviously,”  says 
Dean  Norton,  “and  what  keeps  us  going 
are  our  alumni  who  really  appreciate  the 
education  they  got.  Much  of  our  money 
is  just  little  $25  gifts,  and  I’m  so  grateful 
for  them.” 

Ohio  State  University’s  School  of 
Journalism  and  Communication,  which 
has  about  250  of  its  760  undergrads 
majoring  in  its  new  “public 
affairs  journalism  focus,”  caught 
a  break  recently  when  the  estate 
of  a  private  individual  agreed  to 
endow  a  journalism  chair.  More 
frequently,  j-schools  compete 
for  funds  from  such  longtime 
journalism  education  supporters 
as  the  McCormick  Tribune 
Foundation  or  the  John  S.  and 
James  L.  Knight  Foundation, 
which  since  1990  has  endowed 
17  Knight  chairs,  mostly  at  state- 
supported  j-schools.  “Everyone 
Tv  is  going  after  the  same  founda¬ 
tion  money,”  says  ACEJMC 
Executive  Director  Shaw. 

The  money  chase  has  public 
j-school  deans  looking  enviously 
at  their  private  college  peers.  “We’re  not 
like  (Northwestern  University’s)  Medill, 
which  is  sitting  on  gobs  of  money,”  says 
Illinois  Interim  Dean  Yates,  in  a  com¬ 
ment  that  was  echoed  by  several 
other  deans. 

Death  and  Tejcas 

If  there’s  an  increasing  urgency  to  the 
fund  raising  by  state  j-schools,  it’s  because 
they  hear  reports  of  faltering  programs 
at  other  public  universities.  The  most 
dramatic  example  is  Texas  A&M  Univer¬ 
sity,  whose  50-year-old  journalism 
department  appears  doomed.  Charles  A. 
Johnson,  dean  of  the  liberal  arts  college 
that  houses  the  department,  has  recom¬ 
mended  its  elimination,  and  a  TAMU 
blue-ribbon  commission  late  last  month 
suggested  stopping  the  enrollment  of  new 
journalism  students  right  now. 

True  Brown,  a  student  and  the  summer 
editor  for  the  university  daily  newspaper 
Battalion,  started  a  petition  drive  to 
oppose  the  department’s  closing  that 
gathered  3,000  signatures  even  during 
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the  nearly  deserted  summer  session.  “I  see 
(student  opposition)  exploding  in  the 
fall,”  he  says. 

Supporters  were  briefly  buoyed  when 
the  university  president,  former  CIA  chief 
Robert  Gates,  issued  a  statement  Aug.  25 
saying  he  would  not  make  a  decision  on 
closing  the  department  until  “alternate 
pathways  for  journalism  education  have 
been  developed  and  fleshed  out.”  Still, 
in  an  article  by  staff  writer  Craig  Kapitan 
in  the  local  daily.  The  Eagle  of  Bryan- 
College  Station,  Gates  made  it  clear  that 
the  eventual  disappearance 
of  the  program  is  “certainly 
where  it  is  headed.” 

Journalism  educators 
and  former  students  say  the 
TAMU  department  is  dying 
not  so  much  because  of 
budget  cuts,  but  because  it 
strangled  on  its  own  popu¬ 
larity;  at  one  point  not  long 
ago,  it  had  900  students  and 
just  eight  full-time  faculty. 

The  department  hasn’t  had  a 
permanent  chairman  in 
three  years,  and  lost  support 
inside  its  own  college. 

That  is  a  formula  for  a  weak 
program,  says  Indiana  Dean 
Brown:  “So  much  depends  on 
where  in  the  university  structure 
the  program  is  located.  If  it’s  within 
a  college  of  arts  and  sciences,  it 
seems  to  be  more  vulnerable  to  the 
sorts  of  things  that  happened  in 
Texas,  when  resources  get  tight. 

But  when  it  is  independent  and 
freestanding,  it  tends  to  be  less 
vulnerable  to  closure.” 

Sometimes,  that  structure  is  more 
easily  desired  than  achieved.  This 
summer,  for  instance,  the  provost  of 
the  University  of  Mississippi  rejected 
a  proposal  by  journalism  Chair  Stuart 
Bullion  to  create  a  School  of  Journalism 
for  its  500  journalism  majors  inside  the 
College  of  Liberal  Arts.  “I  think  these  days 
people  almost  expect  to  find  journalism 
in  its  own  school  or  college,”  Bullion 
says.  Journalism  programs  need  more 
resources  than  other  academic  depart¬ 
ments,  he  argues,  because  “we  have  so 
many  connections  outside  the  depart¬ 
ment,  such  as  working  with  high  school 
journalism  education,  or  with  news  or¬ 
ganizations.”  Still,  he  says,  he  doesn’t  feel 
any  trepidation  for  journalism’s  future  at 
Ole  Miss:  “We  get  our  share,  and  more, 
of  support  from  the  administration...  so 
we’re  not  looking  at  budget  cutters 


coming  in  and  demanding  our  resources.” 

Of  course,  a  j-school  is  rarely  just  a 
j-school  anymore.  Increasingly,  they  offer 
majors  in  public  relations,  advertising, 
media  theory  and  other  specialties,  and 
the  number  of  traditional  news-editorial 
majors  may  be  a  minority.  Even  so. 

Brown  says,  journalism  remains  at  the 
core  of  any  good  j-school:  ‘The  profession 
sometimes  gets  alarmed  that  these 
schools  have  so  many  people  studying  PR 
and  advertising.  If  journalism  were  being 
marginalized.  I’d  be  alarmed,  too  —  but 


I’m  not  sure  the  evidence  is  there....  And, 
anyway,  do  we  want  huge  enrollments  in 
the  news-editorial  sequences  when  we’re 
not  in  an  industry  that  is  expanding  all 
that  much?” 

Brown  compares  the  mix  of  subjects  in 
contemporary  journalism  schools  to  the 
editorial  mbc  of  a  typical  newspaper, 
which  includes  crossword  puzzles,  comics 
and  gardening  columns  along  with  hard 
news  and  political  opinion.  “Frankly,  I’m 
tired  of  being  lectured  that  journalism 
schools  are  somehow  impure  by  offering 
PR  and  advertising,”  he  says. 

Credit  to  their  prof ession? 

Even  as  more  schools  pursue  accredita¬ 
tion,  some  universities  —  including 
Wisconsin,  California  State  University, 
Fresno  and  University  of  Michigan  — 
are  dropping  the  recognition  as  they 
take  their  programs  in  non-traditional 


directions.  Ohio  State’s  public  affairs 
journalism  focus  is  one  example.  Carroll 
J.  Glynn,  director  of  the  School  of 
Journalism  and  Communication,  says 
the  number  and  quality  of  j-students 
has  remained  high  since  Ohio  State 
announced  two  years  ago  it  was  dropping 
ACEJMC  accreditation.  Now  even  the 
parents  have  stopped  calling:  “I  might 
get  one  or  two  (calls)  a  year,  something 
like  that.” 

Glynn  says  the  school  has  had  no 
problem  placing  its  students  in  intern¬ 
ships.  But  the  hometovm  daily  is  not  so 
thrilled  with  the  changes  at  the  school. 
“We  are  hiring  fewer  interns  from  Ohio 
State  than  we  had  previously,  because  the 
better  candidates  are  coming  from  Ohio 
University  and  Miami  University  [of 
Ohio]  and  Kent  State  University,”  says 
Columbus  Dispatch  Editor  Ben  Marrison. 
“Ohio  State  has  not  kept  pace  with 
those  schools.” 

Like  many  other  newspaper  profession¬ 
als,  though,  Marrison  wishes  j- 
schools  in  general  would  do  a  better 
job  teaching  some  of  the  freshest 
challenges  facing  the  industry: 
They’re  not  doing  as  much  conver¬ 
gence  at  universities  as  there  ought 
to  be,  or  as  much  computer-assisted 
reporting  or  as  much  Internet 
journalism  —  and,  of  course, 
all  that’s  resource-driven.” 

Writing  in  the  'real  world' 

At  the  same  time,  news  professionals 
increasingly  value  a  formal  journalism 
education. 

Loren  Steffy,  the  Dallas  bureau  chief 
for  Bloomberg  News  and  president  of  the 
Texas  A&M  Former  Journalism  Students 
Association  (FJSA),  says  he  emphasized 
that  value  when  he  and  other  profession¬ 
als  met  to  try  to  convince  TAMU  educa¬ 
tors  to  keep  the  journalism  program:  “If 
I’ve  got  somebody  who  is  a  good  reporter, 
we  (at  Bloomberg)  can  teach  him  the 
financial  stuff  pretty  easily...  What’s  much 
more  difficult  is  teaching  them  journal¬ 
ism:  Kow  to  cover  an  event,  how  to  get 
the  right  quote,  how  to  bang  out  a  story, 
all  that  stuff.  People  who  have  a  journal¬ 
ism  education  have  a  lot  better  chance  of 
hitting  the  ground  running  when  they 
come  on  to  the  job.” 

That’s  the  way  another  Texas  A&M 
alum,  Houston  Chronicle  Page  One  Editor 
Paul  McGrath,  feels:  “Journalism  schools 
really  can  go  a  long  way  towards  prepar¬ 
ing  kids  for  life  outside  the  walls  of  acade¬ 
mia.  Life  in  the  real  world,  I  call  it.”  1! 


'1  see  [student 
protest]  exploding 
in  the  fall,”  fighting 
the  likely  shutdown 
of  the  school’s 
journalism  program. 

—  TRUE  BROWN.  Texas  A&M  University 
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I 


Lee  plant  will  be  the  first  to  house  a  three-wide,  two-around  press 


BY  JIM  ROSENBERG 

Later  this  year,  The  Bismarck  (N.D.)  Tribune  will 
break  ground  to  build  a  new  press  hall  to  house  a  wider 
press  to  print  a  narrower  newspaper. 

The  press  is  the  centerpiece  of  a  $7  million  project 
that  requires  relocation  of  offices  and  the  building’s 
main  entrance  when  the  new  press  hall  is  added.  It  begins  next 
month  when  the  parking  lot  is  expanded  and  will  conclude,  probably 
in  the  spring  of  2005,  when  the  new  press  is  put  into  production. 
Architectural  Concepts  Inc.  of  Bismarck  designed  the  building  re¬ 
configuration  and  expansion,  under  the  direction  of  Richard  Bohrer. 


Bismarck  is  the  first  to  buy  MAN 
Roland’s  two-page-around,  three-page¬ 
wide  Uniset  75  {E^P,  July  14),  replacing  a 
10-unit  Goss  Urbanite  that’s  seen  more 
than  30  years’  service.  The  shaftless  Uniset 
will  comprise  three  fiill  eight-couple  towers 
and  a  jaw  folder  over  four  Megtec  Amal 
AR70  pasters.  It  will  include  automatic 
webbing  and  a  Baddwin  dampening  system. 

With  no  pasters  now,  press 
runs  of  Lee  Enterprises’  26,816- 
circulation  (30,534  Sunday) 
daily  take  about  2  Va  hours 
with  paper-changing  stops. 

That  should  shrink  to  an  hour 
on  a  faster  press  with  pasters, 
according  to  Production  Manag¬ 
er  Roman  Dymerski,  who  said 
he  hopes  to  see  later  deadlines 
and  earlier  deliveries  as  a  result. 

Each  printing  couple  on  the 
tower  press  in  the  taller  press 
hall  will  print  half  again  as  many 
pages  as  the  two-around,  two- 
page-wide  Urbanite.  That  additional 
capacity,  however,  comes  without  the  cost 
of  any  corresponding  increase  in  the 
number  of  reelstands.  So  the  Uniset  75  — 
taller  because  it  is  a  tower  press  —  also  is 
necessarily  wider.  Bismarck’s  Urbanite  is 
64  inches  Irom  side  to  side;  it’s  Uniset  75 
will  measure  90  inches  wide. 

At  least  part  of  the  extra  capacity  will  be 
absorbed  by  the  greater  number  of  pages 
anticipated  in  each  edition  to  compensate 


for  conversion  from  the  paper’s  current 
12V2-inch-wide  pages  to  1172  inches  and 
from  the  old  press’  223/^-inch  cutoff"  to  21 
inches.  Publisher  Julie  Bechtel  told  the 
Tribune  that  in  focus  groups,  response 
from  readers  and  advertisers  to  the  slim¬ 
mer  pages  was  “overwhelmingly  positive.” 

With  three  four-high  towers,  the  new 
capacity  also  will  help  boost  color.  Where¬ 


as  today  a  36-page  edition  carries  12 
process-color  and  four  spot-color  pages, 
the  new  press  can  put  process  color  on 
all  36  pages,  according  to  Dymerski.  The 
veteran  of  several  Lee  newspapers  had 
managed  production  once  before  in 
Bismarck  and  served  a  stint  as  publihser, 
general  manager,  and  production  chief  of 
the  Mandan  News,  Lee’s  weekly  just  across 
the  Missouri  River  from  Bismarck. 


MAN  said  it  designed  the  new  Uniset 
(and  a  one-around  Cromoman)  to  enable 
more  production  by  fewer  people,  in  less 
space  and  time.  The  three-wide  Uniset  will 
permit  broadsheet  and  tabloid  pages  to  be 
combined  in  one  product  from  one  press 
run.  According  to  MAN,  its  new,  75,000 
copy-per-hour  Uniset  can  switch  easily  be¬ 
tween  three-wide  and  two-wide  operation. 
In  designs  that  move  its  singlewides  up  to 
six  pages  and  doublewides  to  12,  “the  long¬ 
term  goal  is  getting  more  firepower  into 
fewer  footprints,”  said  MAN  Web  Sales 
Administration  Director  Craig  Simon. 

Besides  larger  components,  the  three¬ 
wide  design  requires  controls  logic  for 
page  placement  on  a  three-wide  web  and 
mechanical  changes  to  handle  the  web. 
While  draw  rollers  customarily  bring  a  web 
over  the  former  boards  on  a  two-page- 
across  press,  for  three  pages,  a  turner-bar 
mechanism  is  added  to  the  draw  rollers, 
with  the  web  being  slit  into  one-third-wide 
and  two-thirds-wide  ribbons.  So,  to  the 
extent  that  the  Uniset  75  requires  that 
extra  hardware,  said  Simon,  it  is  more  typi¬ 
cal  of  a  doublewide  than  singlewide  press. 

Bigger  and  more  complex,  a  three-page- 
across  unit  or  tow'er  will  cost  more  than  a 
tw'o-across  unit  or  tower.  On  a  unit-to-unit 
basis,  said  Simon,  “you’re  probably  not 
going  to  spend  more  than  10%  more.”  But 
because  a  given  page  capacitv’  is  available 
from  fewer  three-across  units  than  tw'o- 
across  units,  a  publisher  can  buy  a  smaller 
press.  The  purchase  price  for  a  given 
capacity,  then,  is  lower  —  as  are  ongoing 
energy,  labor,  and  maintenance  costs. 

Bismarck’s  reelstands  will  be  positioned 
below  the  towers,  in  a  basement,  providing 
for  better  web  register  control.  But  unlike 
the  existing  basement  pressroom,  the  new, 
3,450-square-foot,  32-foot-high  press  hall 


will  be  on  the  first  floor,  as  is  packaging. 

The  area  over  the  old  pressroom  will 
add  2,541  square  feet  to  post-press  opera¬ 
tions.  “I’ve  got  a  very  small  distribution 
area,”  said  Dymerski.  With  the  prospect  of 
faster  production  on  a  new  press  bogging 
down  at  the  paper’s  two  old  Muller  Martini 
inserters,  he  added:  “Our  intention  is  to  get 
a  [Harris]  1372  from  another  Lee  property 
...  because  of  the  speed.”  1! 
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ART  WOOD  COLLECTION/LIRRARY  OF  CONGRESS 


The  collector  discusses  his  donation  of  35,000-plus  cartoons 


BY  DAVE  ASTOR 

AS  A  TEENAGER  DURING  WORLD  WAR  II,  ArT  WoOD 

worked  for  two  years  at  the  Library  of  Congress.  His 
tasks  included  staffing  the  check-in  counter, 
conducting  tours,  and  —  eventually  —  drawing  20 
cartoons  for  an  LOC  handbook. 

Sixty  years  later.  Wood  is  donating  more  than  35,000  original 
drawings  to  the  LOC. 

“I’ve  always  had  a  closeness  to  the  library,”  he  said,  adding  that 
about  20  universities  had  also  expressed  interest  in  the  collection. 

Wood  is  donating  originals  by  thousands  of  artists  from  the  U.S. 
and  abroad.  A  big  part  of  the  collection  includes  the  work  of  famous 

editorial  cartoonists,  including  Thomas  He  met  his  peers  as  - — - 

Nast  and  most  Pulitzer  Prize  winners.  editorial  cartoonist  for 

There  are  also  numerous  comics  —  such  as  papers  such  as  the  Wash-  ■ 

“Peanuts,”  “Little  Nemo,”  “Krazy  Kat,”  ington  Star,  Richmond  \ 

“Blondie,”  and  “Prince  Valiant”  —  as  well  as  (Va.)  News  Leader,  and  \ 
many  illustrations  and  animation  cels.  The  Pittsburgh  Press;  as  a 
oldest  original  dates  back  to  the  1740s.  founding  member  and  ^ 

The  76-year-old  Wood  started  collecting  past  president  of  the 
in  1939,  and  received  many  of  the  35,000-  Association  of  American  | 

plus  cartoons  directly  from  their  creators.  Editorial  Cartoonists,  |  , 


R.F.  OutcauK  combined  “The  Yellow  Kid” 
and  “Buster  Brown”  in  this  1907  comic. 

log’s  first  major  showing  slated  for  2005. 

Wood,  who’s  keeping  100  cartoons, 
previously  had  his  collection  displayed  at 
the  National  Gallery  of  Caricature  and 
Cartoon  Art  in  Washington.  That  museum 
opened  in  1995,  but  shut  its  doors  two  years 
later  because  of  a  funding  shortage. 

“It  hurt  to  close,  but 
I  don’t  believe  in  debt,” 
said  Wood.  The  collec¬ 
tion  went  into  storage, 
though  cartoons  made 
appearances  at  venues 
such  as  the  Newseum 
in  Arlington,  Va.  Wood 
lives  in  North  Bethes- 
da,  Md.  —  just  a  few 
miles  from  the  Wash¬ 
ington-based  LOC. 

“The  Library  of  Con¬ 
gress  is  very  pleased  to 
accept  Mr.  Wood’s 
unparalleled  collection, 
which  nearly  doubles 
our  holdings  of  original 
cartoon  and  caricature 
drawings,”  said  Librar¬ 
ian  of  Congress  James  Billington. 

Earlier  this  year  {E^P,  March  10),  the 
LOC  received  a  donation  of  more  than 
14,000  Herblock  editorial  cartoons.  11 


King  Features  Syndicate  launched 
the  “Word  Court”  weekly  Q&A 
language  column  by  Barbara 
Wallraff,  author  of  the  Word  Court  book, 
senior  editor  and  words  columnist  at  The 
Atlantic  Monthly  magazine,  and  editor  in 
chief  of  the  newsletter  Copy  Editor;  Lan¬ 
guage  News  for  the  Publishing  Profession. 
...  Paul  Wisenthal's  “Street  Beat  News" 
is  being  offered  online  by  Universal  Press 
Syndicate  (http://www.upsoneshots.com). 
The  stories  focus  on  teens  overcoming 
challenges  and  making  positive  changes 
in  their  lives  and  communities. 


A  1942  editorial  cartoon  by  “Ding” 
Darling  of  The  Des  Moines  Register. 


See  “Syndicate  World” (http://www. 
editorandpublisher.com)  for  content 
that  didn’t  make  it  into  print. 
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The  press  rolled  over  for  Colin  Powell,  but  can  still  make  amends 

One  of  the  most  important  stories  of  2003  appeared 
last  month,  and  got  significant  play  in  a  number  of 
major  newspapers  —  but  not  nearly  enough.  There’s 
still  time  for  the  rest  to  catch  up  and,  in  most  cases, 
honestly  admit  that  they  promoted  one  of  the  most 
lethal  rush-to-judgements  of  the  modern  journalistic  era.  The 
August  report  was  written  by  Charles  J.  Hanley,  special  correspon¬ 
dent  for  the  Associated  Press,  who  shared  a  Pulitzer  Prize  in  2000. 
Excerpts  from  Hanley’s  story  appear  on  page  20  in  this  issue  of  E^P. 
It  utterly  demolishes  Secretary  of  State  Colin  Powell’s  much-lauded 


Feb.  5  presentation  to  the  United  Nations 
on  Iraq’s  weapons  of  mass  destruction,  and 
the  need  to  go  to  war  to  destroy  them. 

Still,  at  this  late  date,  why  is  this  so 
significant,  since  the  damage  (lives  lost, 
billions  spent  and  billions  more  commit¬ 
ted,  anti-U.S.  hatred  inflamed  in  the 
region)  is  done? 

Simply  put,  the  Powell 
charade  was  the  turning  point 
in  the  march  to  war,  and  the 
media,  in  almost  universally 
declaring  that  he  had  “made 
the  case,”  fell  for  it,  hook,  line 
and  sinker,  thereby  making 
the  invasion  (which  some  of 
the  same  newspapers  now 
question)  inevitable. 

It’s  a  depressing  case  study  of 
journalistic  shirking  of  responsibility. 

The  press  essentially  acted  like  a  jury  that 
is  ready,  willing  and  (in  this  case)  able  to 
deliver  a  verdict  —  after  the  prosecution 
has  spoken  and  before  anyone  else  is  heard 
or  the  evidence  studied.  A  hanging  jury, 
at  that. 

So,  if  you  will,  turn  back  to  page  20  and 
read  the  excerpts  (if  you  haven’t  already), 
then  return  here,  and  consider  the  follow¬ 
ing  day-after  editorial  endorsements  of 
Powell’s  case,  all  from  sources  not  always 


on  the  side  of  the  White  House.  As  media 
writer  Mark  Jurkowitz  put  it  at  the  time 
in  the  Boston  Globe,  Powell’s  speech  may 
not  have  convinced  France  of  the  need  to 
topple  Saddam  but  “it  seemed  to  work 
wonders  on  opinion  makers  and  editorial 
shakers  in  the  media  universe.” 

The  San  Francisco  Chronicle 
called  the  speech  “impressive 
in  its  breadth  and  eloquence.” 
The  Denver  Post  likened  Powell 
to  “Marshal  Dillon  facing  down 
a  gunslinger  in  Dodge  City,” 
adding  that  he  had  presented 
“not  just  one  ‘smoking  gun’  but 
a  battery  of  them.”  The  Tampa 
(Fla.)  Tribune  called  Powell’s 
case  “overwhelming,”  while 
The  Oregonian  in  Portl^md 
found  it  “devastating.”  To  The  Hartford 
(Ct.)  Courant  it  was  “masterful.”  The  Plain 
Dealer  in  Cleveland  deemed  it  “credible 
and  persuasive.” 

One  can  only  laugh,  darkly,  at  the  San 
Jose  (Ca.)  Mercury  News  asserting  that 
Powell  made  his  case  “without  resorting 
to  exaggeration,  a  rhetorical  tool  he  didn’t 
need.”  The  San  Antonio  Express-News 
called  the  speech  “irrefutable,”  adding, 
“only  those  ready  to  believe  Iraq  and 
assume  that  the  United  States  would  man¬ 


ufacture  false  evidence  against  Saddam 
would  not  be  persuaded  by  Powell’s  case.” 

And  what  of  the  two  giants  of  the  East? 
The  Washington  Post  echoed  others  who 
found  Powell’s  evidence  “irrefutable.”  That 
paper’s  liberal  columnist,  Mary  McGrory, 
wrote  that  Powell  “persuaded  me,  and  I 
was  as  tough  as  France  to  convince.”  She 
even  likened  the  Powell  report  to  the  day 
John  Dean  “unloaded”  on  Nbcon  in  the 
Watergate  hearings.  George  Will  said 
Powell’s  speech  would  “change  all  minds 
open  to  evidence.” 

The  New  York  Times,  meanwhile,  hailed 
Powell’s  “powerful”  and  “sober,  factual 
case.”  Like  many  other  papers,  the  Times' 
coverage  on  its  news  pages  —  in  separate 
stories  by  Steven  Weisman,  Michael 
Gordon  and  Adam  Clymer  —  also  bent 
over  backward  to  give  Powell  the  benefit  of 
nearly  every  doubt.  Apparently  in  thrall  to 
Powell’s  moderate  reputation,  no  one  even 
mentioned  that  he  was  essentially  acting  as 
lead  prosecutor  with  every  reason  to  shape, 
or  even  create,  facts  to  fit  his  brief 

Weisman  called  Powell’s  evidence  “a 
nearly  encyclopedic  catalog  that  reached 
further  than  many  had  expected.”  He  and 
Clymer  both  recalled  Adlai  Steven.son’s 
speech  to  the  U.N.  in  1962  exposing  Soviet 
missiles  in  Cuba.  Gordon  closed  his  piece 
by  asserting  that  “it  will  be  difficult  for 
skeptics  to  argue  that  Washington’s  case 
against  Iraq  is  based  on  groundless  suspi¬ 
cions  and  not  intelligence  information.” 

Try  reading  that  with  a  straight  face  today. 

Why  does  any  of  this  matter?  It’s 
fashionable  to  suggest  that  the  White 
House  was  bent  on  war  and  nothing  could 
have  stopped  them.  But  until  the  Powell 
speech,  public  opinion,  editorial  sentiment 
(as  chronicled  by  EiJP  at  the  time)  and 
street  protests  were  all  building  against  the 
war.  The  Powell  speech,  and  the  media’s 
swallowing  of  it,  changed  all  that. 

After  Hanley’s  story’  appeared  in  the  St. 
Petersburg  (Fla.)  Times  in  August,  a  reader 
named  William  C.  Wilbur  wrote  to  the  edi¬ 
tor,  “I  am  surprised  that  the  Times  has  not 
yet  commented  editorially  on  this  further 
evidence  of  how  the  Bush  administration 
has  misled  Congress,  the  American  public 
and  the  world  in  order  to  justify  war.”  It’s 
time  for  many  papers  to  admit  they  were 
hoodwinked  —  and  vow  to  be  more  skepti¬ 
cal  of  official  presentations  in  the  future.  D 
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To  EXCEL  RT 
DIGITAL  PHOTOGRAPHY 
ALL  YOU  NEED  IS 
A  BRILLIANT  MIND, 
EXTRAORDINARY  SENSITIVITY, 
UNPRECEDENTED  COMPATIBILITY 
AND  AN  ATTRACTIVE  BODY. 


And  only  one  camero  hrs  them  rll.  The  EOS  lOD. 


The  extraordinary  Canon  D»G!C  processor  makes 
the  most  of  the  CMOS  sensor,  processing  6.3  million  separate  signals  mto  brilfent 
images.  And  as  if  that  weren't  enough,  it  significantly  increases  focus  speed  and 
IS  incredibly  energy  efficient  as  well. 

Not  many  cameras  can  boast  a  6  megapixel  sensor.  Aral  only 
one  can  offer  a  6  3  megapixel  sensor  of  this  quality  for  a  reasonable  price.  It  conrv 
bines  superb  color,  dynamic  range  and  low  noise  for  professional  quality  images. 

This  remarkable  new  camera  is  completely 
compatible  with  the  legendary  collection  of  Canon  EF  lenses.  Lenses  that  featiFe 


breakthrough  technology  that  alleviates  problems  like  optical  distortion,  chromatic 
aberrations  and  even  eliminates  the  need  for  a  tripod. 


In  short,  the  EOS  1 00  Is  not  merely  a  six  megapixel  camera. 
It’s  an  all  Canon  six  megapixel  SLR  camera  system. 

eos  10D 

DIOtTyM. 

cJigital  REVOLUTIONIZED  photography  ■  we  REVOLUTIONIZED  digital  i 

CantMi  j 


Canon 


2003  Canon  USA  Inc.  Canon  and  EOS  are  registered  trademada  and  'digital  revolutionHad  photography,  we  revoJutioniaed 
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Horn* 


T*chnolOi)y 
Marti  •<» 


Your  Mon«y 
Optnioo' 
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Inside  Today 


Dow-  Jonc«  indexes 
’ttlckiM  tZOepmEST 
AOv*rt»«ig  226  70  D  1B% 
Broadcaslxio  2S2  90  0  t2% 
Eniarta  nmanl  306  19  *0  19% 
Pjb»»nin9  242  02  4)  9'% 
031A  7664  00  '  16% 
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REVIEWS 


all  of  the  above 


LIUST-HaVE  iriDUSTRY  tools: 


(b  )  media 


(a)  advertising- 


(d )  marketing- 


(C)  entertainment- 


DOWiQHBS^^ 


IMRODI  CING  THE  MEDIA  &  MARKETING  EDITION  OF  THE  WALL  STREET  JOLRNAL  ONLINE. 

Our  new  Media  Marketiiifr  Edition  is  essential  for  stayin|i  on  to|»  of  einer|rinji  trends  and  lireakinj:  stories  — 
from  ad  eam|>ai;ins  and  jirodnet  iannehes  to  the  latest  entertainment  news  and  the  iinpaet  of  media  mergers. 
Read  exelnsive  media  and  marketin|i  eolnmns.  Researeh  yonr  enstomers  and  eompetition  with  onr  extensive 
eomjiany  datahase.  And  enjo\  the  entire  eontents  of  the  Online  jonrnal. 

Suhserihe  today  for  only  S79  a  year’ and  »et  two  free  weeks  at 
ViallStreetJournal.com/inedia,  or  call  1-800-WSJ-77.32. 

•  ’Print  joiinial  siili'criliers  uft  thf  Online  Joiiinal  tor  jii't  siiV  a  y^ar. 
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MEDIA  &  M.ARKETlMi  EDITION 


N6wt  by  Topic 


TV  Ad  Slots  Snare  Record  Prices 


Network  programmorB  haven't  yet  figured  out  their  fall 
pnmedMTie  imeuo*.  but  media  buyer*  tay  mtereai 
already  is  so  strong  that  some  marketers  are  paying 
record  rates 


Madoon  Avenue  agencies  and  network  executives 
are  discusair>g  strategies  that  could  result  m  15% 
price  incfeeses.  Signaling  confidenca  in  the  teiavision 
season  that  opens  September  FULL  STORY 


Big  Hotel  Chains  Strike  Back  Agamsl  Web  Sites 
Major  hotel  chains  are  waging  a  battle  against  the 
growvig  power  of  two  leading  travel  Web  sites. 
Expedia  com  end  Hotels  com 


The  Hunted'  Sent  Us  on  Futile  Search  for  Logic 
by  Joe  Morgenstern 

xav  Aspiring  to  pure  action,  the  movie  ends  up 
teelanng  on  trie  brmk  of  self-parody;  the 
charmatg  *Bend  it  Like  Beckham'  takas  a  worpiy 
aim  and  scores;  a  remade  'Witard*  is  too  ratty 


America  Onlirte  Launches  Cheeky  New 
Ad  Campaign 

AOL  IS  trying  to  revive  Ks  brand  with  a  S35  miHion 
advertising  campaign  that  abandons  Ms  longstanding 


